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Be sure to see this 
New Craftsman 
Lever Cutter on dis- 
play at your C&P 
dealer’s showroom. 





SAVES HOURS of Cutting Cin 


VERY MONTH you use this New 26% Craftsman Lever Cutter 
E you save hours of time on your cutting and trimming. 
Because it operates so easily, as compared to lever cutters to 
which they’ve probably been accustomed, your men turn out 
more work and better work, and use less effort doing it. 


Besides, it cuts stock more accurately. There’s no chance for 
“bowed” cuts even on heavy lifts; and for work-and-turn close 
register jobs it’s easy to trim stock exactly square. 


Write for illustrated bulletin describing the nineteen special 
design features that insure this more accurate cutting, and easier 
and faster cutter operation. 


THE CHANDLER & PRICE COMPANY © CLEVELAND, OHIO 


Printing Presses and Paper Cutters 
Branch Offices and Display Rooms: 
NEW YORK: Grand Central Palace, 480 Lexington Avenue 
CHICAGO: Transportation Building, 608 South Dearborn Street 
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“We were skeptical— 
Now we could not do 
without the MatMakir 
and EasyKaster. They 


have saved us many 
dollars.’ 


L. L. Pettus, Pres. 
Hermitage Ptg. Co. 
Nashville, Tenn. 
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INCOR 
1613 Douglas Avenue Kalamazoo, Michigan 


Tellus how we can save money with the—MatMakir and EasyKaster 
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ou must i VALUE in PAP 


VERY printing job involves craftmanship, your skill as a printe, 

and, physically, paper and ink. Whatever method of selling you favor, 
you must have value in the paper you recommend and use as the basis 
for giving value to your customers. 

If you sell printing on a straight service basis, Hammermill Bond wil 
help you increase your business. 

Show your customer that Hammermill Bond is uniform and depeni- 
able. No paper is more scientifically made and tested. 

Hammermill Bond comes in 13 colors and white, in all standard weights 
and sizes, with envelopes to match. White Hammermill Bond is a brilliant, 
sparkling paper that compares favorably with any bond at any price. 
Suggest the use of the 13 colors for the Signal System, using different 
colors to distinguish different forms or letterheads. 


Demonstrate that the surface of Hammermill Bond is perfect for type- 
writing, carbon copies, pen, pencil, and all methods of printing work. 


Erasures can be made easily and quickly without scuffing. 


QAMMERMIEg THE QUALITY-UTILIT 
BOND PAPER FOR BUSINES 
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a sued benone or ANY salle 


3 You can prove that Hammermill Bond has the strength, the perma- 

f nence, the character, the bulk and rattle of a fine quality paper for general 

i business use, and that its low price makes it possible to standardize on 
it for all letterheads and printed forms. 

i If you sell printing in a creative way, use a paper that is adequate in 


quality for the job it has to do. Take full advantage of the low price 
|. and the high quality of Hammermill Bond. Show your customer that you 
are net only giving him ideas but you are also looking out for his busi- 
ness interest, and have regard both for results and economy. 
Hammermill magazine advertising for many years has told the story 
. of more efficient business methods and better advertising. Two genera- q 
t tions of business executives have learned to regard Hammermill Bond as \ 
the paper to use in business management. 
: We suggest in the coupon below that you tell us which type of sales 
; work you are doing, in order that we may make up a set of samples and 
Hammermill literature that will be most helpful to you. 
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HAMMERMILL Paper Company, Erie, Pa. GAM-O i 

Gentlemen: Please send us your Demonstration Kit of Business Printing i 

and any other material which you believe will help us. 
We sell printing chiefly on a service basis [] (Please check 
We sell printing ehiefly on a creative basis [) which) 
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every issue into every graphic arts plant in the country. 


The World’s Most Widely Circulated Graphic Arts 
Magazine 








THE 
GRAPHIC 
ARTS 
MONTHLY 


608 South Dearborn St, 
Chicago 











After You Have Read 
This Magazine— 


write us if you like it and 
then pass it along to others in 
your plant. Why not mark 
articles for special attenti 

and route as suggested below 


(J Manager Production 
Department 


( Foreman Composing Room 
(0 Foreman Press Room 


(0 Foremen Linotype and 
Monotype Departments 


(0 Foreman Engraving 
Department 


(1 Foreman Electrotype 
Foundry 


(1 Foreman Bindery 
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This issue 52,500 copies printed, 51,562 mailed 
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A ONE REGISTER 


CHRISTMAS FOLDER 
BOX ASSORTMENT! 





—which you can quickly sell at bargain prices, with or without name im- 


print, and with a BIG PROFIT for youl 
Never’ in all Greeting Card history has a bigger and better value been 


ws" __ STAUDER’S 
ONE GAUGE ASSORTMENT No. 16 


contains sixteen colorful, modernistic Christmas Card Folders, produced in five 
illuminating colors, richly embossed on high grade stock with matched envelopes, 
no two alike in design or verse. Sentiments are engraved in decorative form to permit 
imprinting of customer's name in any neutral style of type. Packed flat in beautiful 
gift box and scored for easy folding. 


3 SAMPLE BOXES $1 
—for ONLY 
Send $1.00 RIGHT NOW for 3 boxes (shipped prepaid), 


which will easily bring you $1.00 per box with name im- 
printed. (One sample order to a customer.) 
























10 Geox tets.............. 3214¢ per box 
50 Box Lots.............. 30c per box 
100 Box Lots.............. 25c per box 


We Pay the Shipping Charges. 
Terms: Net, Cash with Order. 


STAUDER ENGRAVING COMPANY 
4126 Belmont Ave., Dept. 0-135 CHICAGO, ILL. 


























Jazz n Typo graphy 





N a late series of articles in these 

pages I touched briefly the subject 

of “Art in Typography.” Now I 
ask readers of Graphic Arts Monthly to 
bear with me a few moments while I ad- 
dress myself to the less wholesome subject 
of “Jazz in Typography.” 

Someone, very aptly and correctly, has 
called this “the jazz age.” The term 
“jazz”, originated in connection with a 
rather recent type of music developed 
from ragtime by introducing into the 
score certain eccentric noises (more of dis- 
cord than of harmony) and erratic 
snatches of Negro melodies. As with all 
slang words, the noun, “jazz”, is highly 
expressive of the condition or thing which 
it signifies and connotes. I ask any stu- 
dent of words to name for me another 
noun (except perhaps that of “toad’’) 
which is more clearly expressive of the 
thing in mind which it is intended to 
describe. 

This word, “jazz”, was originally 
coined to apply particularly to a type of 
music only. But, as the same eccentric, 
if not to say insane, qualities of post- 
impressionism spread perceptibly to many 





By O. BYRON COPPER 
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other forms of art, including painting 
and sculpture, architecture, literature, an 
even history, the term became at once aly 
as truly applicable, and as generally ap. 
plied, to these other branches of the y. 
called liberal arts. 

In art proper, that which may 
termed “jazz” broke out in the form of 
what is known as “cubism” and “futy. 
ism.” In literature we see it in its purity 
in a certain irrational style of journalism, 
in modern crazy impressionistic fiction, 
and in freakish forms of rhymeless verse 

The reason for the wide-spread presen 
of jazz in all forms of art of the presen 
day is a psychological one. It is the e. 
pression of an insane mass mind. Jaz 
came upon us as an incident, or, mor 
properly, as an aftermath, of the universal 
insanity of the late war. No doult, 
never before in history was the whok 
world so completely jolted off its bal. 
ance —so far swung away from sound 
mental equilibrium — as during thos 
mad years of black hatred and wholesale 
slaughter. It is not at all surprising, 
then, that those of that fatuous and 
frenzied period, or of the hectic decade 
immediately following, who sought for 
self-expression through any of the vat 
ous forms of art should produce effects 
as weird and grotesque as the soul of a 
veritable lunatic. 

Though we may hope science and phi- 
losophy have escaped the blighting plague 
which has so widely afflicted this other- 
wise wondrous present era of progress, 
it could scarcely be expected that typos: 
raphy might remain immune or run the 
gauntlet of present-day jazz-madness un- 
contaminated and unaffected. Despite its 
vast intrinsic capability of employment 
as a means of indispensable utility, print: 
ing is clearly and distinctly an art. There: 
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All Composition Rollers 


now in use 


by the 


New Types on the Market 


Summer Rollers have paid their way. To use 
them longer means expense. 


Winter Rollers should be installed now. They 
start earning as soon as put in use. 


Time — Ink — Make-ready — 
ALL SAVED!!! 


SAM'L BINGHAM'S SON MFG. CO. 


MANUFACTURERS OF 
PRINTERS’ ROLLERS 


RUBBER ROLLERS OFFSET ROLLERS 
FABRIC-COVERED LITHOGRAPH ROLLERS 
ROLLERS VARNISH AND LACQUER 

NON-MELTABLE ROLLERS ROLLERS 

GRAINING ROLLERS COMPOSITION ROLLERS 

FACTORIES 
Chicago 

Atlanta Dallas Indianapolis Minneapolis 
Cincinnati Des Moines Kalamazoo Pittsburgh 
Cleveland Detroit Kansas City Springfield, O. 


Nashville Houston St. Louis Oklahoma City 
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fore, it proved immediately susceptible 
to the deadly virus of modern jazz-con- 
tagion. Thus, during the past decade 
succeeding the late war, we have wit- 
nessed within this art which is acknowl- 
edged “the art preservative of all arts”, 
such a degree of decline as could not fail 
to provoke regret in everyone who has 
the best interest of the craft at heart. 

This deplorable decadence or distor- 
tion of modern typography, which is the 
same to this art as jazz is to music, as 
cubism is to painting, as vers libre is to 
poetry, has manifested itself in an orgy 
of whimsical and freakish type faces and 
a grotesque, eccentric style of design and 
composition destitute of beauty, plainly 
partaking of the cubistic in art and 
sharply diverging from every true prin- 
ciple of aesthetics, all of which no sane 
art-typographer can view without some 
feeling of horror and disgust. 

I could not better illustrate what I 
mean by “jazz in typography” than by 
having reproduced here the heading from 
the inner title page of a certain well 
known national weekly, the typography 
of which, much to its detriment, recently 
underwent complete modernization. But, 
naturally, in connection with unfavorable 








comment, permission for such reprody. 
tion could hardly be secured. My inne 
sense of typographic beauty is POsitively 
shocked and pained by the gross incon. 
gtuity in evidence in the several type 
faces associated in this “fashionable” 
specimen of printing: First, the black, 
rather grotesque title, then a delicate 
Gothic date-line, next a sickly outline 
face, followed by a very black, (and to 
me very unbeautiful) line of sans-serif 
Perhaps it is a perfectly ‘fashionable’ 
piece of printing, but about as inharmoni- 
ous and unpleasing — about as insane — 
a specimen as I have seen since I viewed 
samples of the art produced by workmen 
of the period following the Civil war, 
during the 1870’s, 1880’s and early 
1890’s, stored away in the archives of the 
country printery where I served my ap. 
prenticeship during the decade immedi- 
ately succeeding those periods of typo. 
graphical horrors. 

Gothics, as now, were then the rage. 
For some reason doubtless purely psy. 
chological, post-war periods in American 
typographical history have ever been 
marked by waves of preference for Gothic 
types — that most unbeautiful of all faces, 

(Continued on page 48) 


A view in the plant of J. M. Bundscho, Inc., Chicago. This organization, of which 
Herbert A. Knight is president, does not believe in jazz typography. It is noted fer 
the excellence of its typographic work. 
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WIN SALES FOR YOUR CUSTOMERS 

















Spiral bound | 
books lie flat— © 
remain open \ 
without holding 
—no reading 
“around cor- 













































































































—use SPIRAL BINDING 





































































































































































































OOST Your Customers’ Sales 


—and your own too — with 
Spiral Binding. 

Spiral Bound books, booklets, 
catalogues and magazines compel 
attention and win extra sales. 
They have smartness, style, class, 
—the modern touch — as well as 
usefulness and durability. Used 
by leading national advertisers. 


Every square inch of page 
space of Spiral bound books is 
visible — ideal for bleed illustra- 
tions. Every page can be easily 
turned to front cover position. 





Any flat substance can be: 
bound — paper ranging from tis: ’ 
sue to card board, leather, metal: 
foil, cloth, etc. Pages of different 
sizes and textures can be included 
in the same book. Size limits: 
binding edge, thirty inches; thick- : 
ness, two inches. : 

Send us your dummies; we will. 
bind them gratis. Full particulars 
mailed on request. 


In the Spiral process the pages are 
securely held by a single bright steel 
or brass wire twined in spiral fashion 
through numerous closely placed holes - 
at the binding edge. The bound edge 
is a neat, rigid cylinder — the strong-— 
est possible “back bone.’’ 











SPIRAL BINDING COMPANY. 


New York City, 270 Lafayette St. 
Philadelphia, 124 N. {5th St. 
San Francisco, 500 Sansome St. 


Middle West Office and Factory 
730 Sherman Street 


Holyoke, Mass. 
Boston, 105 State St. - 


CHICAGO, ILL. 


Spiral Binding is manufactured exclusively under U.S. Patents Nos. 1516932 & 1942026. 
Other Patents Pending. 











Create New ‘Printing Jobs 
‘By ROBERT HERZ 





ITHIN the memory of most of us a size of 11 inches square to sizes x 
W are the days when we traded, stole, large as 3 x 5 inches. A good averay 
fought for and otherwise built up _size seems to be about 1% x 3 inches, 
handsome collections of pictures that came The popularity of any poster stamp 
in cigarette packages. Baseball stars and series seems to depend upon the actu 
burlesque queens were probably the most characters or the artistic treatment, o 
popular series, but flags, animals, plants both. For instance, a Mickey Mou 
and other subjects each commanded a Poster Stamp, regardless of the story o 
good following. artistic reproduction, would probably bk 
There was no set standard of value VY popular. Also, a good, colorful wd 
for barter. A lady in black tights might = aig 3 [Jo ae 
be traded for pictures of Wee Willy tangy — vo ee 
Keeler and Ty Cobb, or her lovely cu : 
might go beasing, depending upon the yee pest ed pea ae 
rand eagles, the col pun by tema, bt hy 


B a esting possibilities as a supplementary 
undoubtedly helped to develop chiseling medium. Most of the European manu: 


ability at an early age. facturers interviewed touched on the sub- 
The next craze was centered about ject of cost of circulation as contrasted 
poster stamps, those miniature specimens with that of other methods of advertis. 
of poster art. This movement got under ing. Whereas the principal cost of most 
way seriously and attracted many fol- advertising is that of space and circula 
lowers, until its growth was brought to tion, these are provided free for poster 
an abrupt close by the World War. Now, stamps. Moreover, the stamps are a: 
according to one advertising man just tually sought after by the prospect who 
returned from Europe, where he became does his own “posting” and then takes 
very much interested in the subject of them around and shows them to other 
poster stamps, the time is ripe in this people. 
country for the revival of the poster stamp A number of distribution methods for 
movement. While interest in poster poster stamps have been developed by ad- 
stamps during the previous craze was vertisers in Europe and in this country. 
primarily confined to children in this Single stamps or a complete series may 
country, in Europe a great many adults be handed out by retailers with the sale 
have built up fine collections. Advertisers of a certain unit, as was done here te- 
there are catering to the adult as well as. cently by a large gum manufacturer. 


to the juvenile taste. Stamps may be enclosed within the 
There are many different sizes and package wrapping. In the case of low. 
types of poster stamps. They vary from (Continued on page 54) 
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Some of the many poster 


stamps now in use. 
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Photo-Chemical 
Negative 


By RICHARD PRIDE 
Color Separation Studios, Chicago 


= method of etching photographic 
plates for offset color reproduction is 
changing from intensification to a reduc- 
tion process. Where continuous tone mat 
plates were used, the method of correcting 
filter separation of the camera was done 
largely by intensifying highlight areas in 
the negative with pencil or chalk, or do- 
ing the same to the dark areas on the 
positive plate. This method has a great 
many disadvantages. It is slow and re- 
quires a great deal of technical skill; 
hence is expensive. It is inaccurate as it 
imposes a new technique over that of the 
original artist. 

This method of correcting color neg- 
atives was far too slow and expensive to 
apply in photoengraving, as the copper 
plate etcher, by staging and re-etching, 
produced the same effect, though his 
method was open to serious objections on 
several counts besides the time and ex- 
pense. 

By a process of etching with ferro- 
cyanide, or better, with cyanide-iodide- 
resublimated iodine solution familiar to 
wet plate makers, the entire correction of 
color work can be made on continuous 
tone negatives and positives before the 
screen negatives are made, but without 
the use of mat plates or retouching dope. 

We made some color negatives in this 
way. Gevaert Graphic Normal Panchro- 
matic plates were used and the exposure 
was timed to give a full coverage, so full 
that the highlights were almost complete 
cut-outs, as only a suggestion of a tone 
on the contact positive plates is sufficient 


12 


Correction 


to register the necessary highlight dot o 
the screen negative. 

The etching was done at the sink or on 
an etching frame equipped with a trough 
to carry away excess water. Local shadow 
areas needing reduction in the negative 
were brushed with the cyanide-iodide go. 
lution and almost immediately washed 
off, rebrushed if needing further reduc 
tion, again washed, and the process re 
peated until the correct translucency is at. 
tained. This is rapid, accurate, and under 
full control, and the reduction over th 
brushed area is uniform so that the cam. 
era interpretation is not disturbed. Brush 
strokes of an oil painting and every 
gradation of tone which the camera reg: 
isters are retained in their proper value 
for that area. 

When the full reduction of local areas 
is accomplished, large areas can be taken 
care of by staging with varnish and im 
mersing in the cutting fluid. In the plates 
here illustrated the blue background was 
reduced in this manner on the black, red 
and yellow plates. In fact as we did not 
want even a pinpoint dot in the back- 
ground of the yellow plate, this was routed 
out on the copper. If it had been an offset 
job it would have been opaqued on the 
final screen negative. This was the only 
place where routing or opaquing was nec- 
essary. Color angles were not regarded. 

In the plates illustrated, we redu 
the negative as far as we thought was 
necessary, then a contact positive was 
made from each negative. These wert 
carefully examined and where highlight 
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1448—JobannGutenberg,of Mainz, invented 
printing with movable type—and changed the 
history of the world. 


Without pioneers to blaze new trails 
there would be no such thing as 
progress. For example, printing with 
movable type was unknown until 
Johann Gutenberg, of Mainz, intro- 
duced it to the world. 

Since then, progress in the art of 
printing has been rapid. Among the 
most far-reaching of recent inven- 
tions are the sensational new Dayco 
and Dayco “Stayput” Rollers—the 
latter especially designed for news- 
paper printing. 

Dayco is the pioneer sleeve type 
roller. A roller having a core of the 
softest rubber composition (not 
sponge rubber) ever used—and an 
outer covering or sleeve made of a 


1 93 4—Dayton Rubber, of Dayton, Ohio, in- 
vented the Dayco Raller—and created a sen- 
sation in the printing industry. 


very tough, synthetic, flexible ma- 
terial—not rubber—basically differ- 
ent from anything ever before 
known. This cover is ink and wash- 
resisting and has exactly the right 
amount of “‘tack.” 

These remarkable rollers do not 
swell or shrink. And they’re un- 
affected by climate and weather. 
They’re ideal for all types of presses 
and for all kinds of printing, includ- 
ing magazines, newspapers and offset. 
And because they offer many 
economies they cost much less to use. 

We invite you to test these re- 
markable rollers yourself—without 
cost or obligation—under a Special 
Introductory Offer. Write today. 


DAYCO DIVISION 


te DAYTON RUBBER MANUFACTURING CO. 


DAYTON, OHIO 


The Pioneer Manufacturer of Synthetic Rubber Printers’ Rollers... Also Makers of Allied 
Synthetic Resinous Products 
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or other areas were judged to be too dark, 
they were reduced in the same manner as 
the darks of the negative. The positives 
were made on Gevaert Normal plates, 





Red Plate 


which reduce with cyanide in the same 
manner as the panchromatic plates. 
When every part of the positives were 
keyed to the proper color tone, the posi- 
tives were put in the transparency copy 
holder and rephotographed through the 
screen and on Gevaert H&D 16 Process 
Extra plates. All plates were anti-halo. 
The screen negative gives a third and final 
opportunity for correction, as the cyanide- 
iodide solution cuts a screen negative as 
accurately as it does a continuous tone. 
While the dot of the screen negative can 
be cut materially without apparent effect 
on its opacity there is undoubtedly some 
surface cutting so that it seems best to do 
all possible correction on the continuous 
tone negatives and positives if there is 
any considerable reduction. This is the 
advantage of this method over the dot 
etching method now practiced to some 
extent. But you notice there was no at- 
tempt made in the process here described, 
to impose with pencil or chalk a tech- 
nique upon that used by the artist in the 


a, 





original copy. The entire process is photo. 
chemical. It is possible that black x, 
cents can be applied with pencil on th 
positive but for a majority of the wok 
this is unnecessary. It was not used @ 
any of the plates before us. 

The negatives were printed on 
and a flat bite of about 30 minutes wy 
given to each. There was no staging 
re-etching on the copper, and the 
are so near the original painting that eyes 
the artist was pleased with the regu 
An hour’s tooling on the plates or a fey 





Black Plate 


minutes’ work on the screen negatives 
could have made them almost 100 pet 
cent, but the idea of this demonstration 
was to show what the process could do in 
perfecting negatives, either for photo 
engraving or for offset. 


Naturally for offset the timing for do 
structure would have been somewhat dif- 
ferent, but the results would have been 
the same in the finished proofs. While 
the highlight dot in offset must be min- 
ute but clear, the shadow dot size is o 
less importance than in photoengraving, 
where the shadow dot must be vety 
small to allow for the etching. 
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MR. JONES WANTS TO KNOW 
IF HE CAN BORROW YOUR 
BECKETT COLOR FINDER. 


FOR HEAVEN'S SAKE, 
WHY DOESNT HE GET 
ONE OF HIS OWN. 


Yes, Mz. Jones, You're Very Welcome 


The Beckett Color Finder never gets out of the hands of the Printer, Adver- 
tising man or Artist who receives one — unless it is stolen, as many are. It is 
so constantly useful that nobody wants to even lend it. 

Have you a Beckett Color Finder ? It will show you more than 7,000 actual 
color combinations on Buckeye and Beckett Cover papers—and all in 
Buckeye Inks, which you can get from any ink maker. 

We still have some copies. One is free to you if you are a printer, a com- 
mercial artist or a buyer of printing. To others 25 cents. 


THE BECKETT PAPER COMPANY 
Makers of Good Paper in Hamilton, Ohio, Since 1848 








© MANY, the tenure of my present 
: contribution may sound as if I 


am attempting, what might be 
called in American slang “blowing my 
‘own horn.” Far be it from such: it is 
merely the occasion of a governmental 
. patent grant to me for a process of mak- 
:ing lithographic printing plates by the 
now widely discussed dot etching methods. 

Perhaps my readers will pardon me for 
a few reminiscent remarks regarding this 
patent (U. S. Pat. 1,957,433), and the 
causes which brought it into being. The 
patent deals with the process of tonally 
correcting halftone images for lithography 
by a systematic chemical reduction of the 
size of the constituent dots, a principle 
which has been in use in photoengraving 
for many years. 

In other words, it is proposed to cor- 
rect halftone positives on photographic 
dry plates in a manner very similar to the 
technique of the copper etcher in his 
production of relief halftone printing 
plates. 

As I look back over thirty years of 
practical lithographic experience and call 
to mind the trials and tribulations the 





By ELLIS BASSIST 





lithographer passed through in his 
oneering use of halftone, it gives me: 
pardonable feeling of satisfaction to 
new methods and ideas supplanting { 
time-worn and discouraging processes | 
yesterday. ‘ 

Merely to acquaint some of my young 
readers with the troubles the oldais 
lithographer encountered, perhaps | 
can review the causes which eventually i 
to the adoption of photomechanical pa 
ciples in lithographic halftone work. ” 

Lithography enjoys the distinction ¢ 
being the first process to print halft 
illustrations. My photoengraving frien 
may take issue with this statement, b 
the fact remains that the early halftons 
of Leggo and Horgan were printed on) 
lithographic press. But did lithograp 
follow up this advantage? It did 1 
It viewed those early halftones with t 
same disdain in which they were h 
by the wood engravers of that tim 
But where the wood engraver di 
tenaciously to his art, a few far-sigh 
lithographers carried out the weary ta 
of attempting to improve the appearan 
of litho halftones, in spite of the 
that their early efforts sometimes seemé 
almost hopeless, when compared to tf 
fine results quickly secured in the ne 
industry — photoengraving. 

Why were the early lithographic hall 
tones so inferior in appearance? Simp 
because the lithographer attempted 
produce them by pure photography, sing 
he had no process at his comma 
whereby the faulty gradations of # 
halftone negative could be improw 
upon. ’ 
If the lithographer attempted to p 
tray the highlights of the copy in te 
proper tonal representation in the hal 
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tone negative, then the middletones and 
more delicate gradations suffered in that 
they were rendered much too light for 
accurate reproduction of the copy. 

Discovering this, the lithographer pur- 
sued the other course of trying to hold 
the gradations of the image as far as 
possible, then lightening the highlights 
and other light areas on his litho stone 
or early offset press plate by local de- 
velopment of the printing image under 
water —a process facetiously called “‘sub- 
marine development.” But this also had 
its disadvantages: only too often, the 
lithographer damaged or impaired the 
printing quality of his image by drastic 
development in an effort to lighten ex- 
cessively dark tones, a state of affairs 
which always created difficulty for either 
the hand transferrer or the pressman. 

While even now used to some extent, 
the “submarine” process eventually gave 
way more or less to what is known as 
the “staining method.” In this process, 
those parts of the halftone negative 
which appeared too dark were stained 
with an anilin dye of a reddish color, so 
that when the negative was photoprinted 
on the sensitized offset press plate, the 
stained parts were rendered lighter by 
light — absorption of the dye and a con- 
sequent decreased light action on the 
sensitive surface in the dyed areas. 

This method had the disadvantage that 
the workman had no accurate idea of the 
relative proportions of light absorbed and 
transmitted in the dyed parts, so that even 
slight errors in the color strength of the 
applied dye very often caused decided fal- 
sifications in the reproduced image. 

Realization of these deficiencies brought 
still another system of halftone correction 
into the lithographic industry. This was 
called the “ground glass” or “indirect” 
process, the latter name given because of 
the fact that three photographic opera- 
tions were required for each halftone — 
a continuous tone negative of the original, 
a collodion continuous tone positive on 
grcund glass, and a final halftone nega- 
tive from the ground glass positive. 

















































The ground glass positive was then la- 
boriously retouched, the artist attempting 
to interpret the tonal gradations and color 
values of the copy by a corresponding 
variation of the opacities of the continu- 
ous tone image. The ground glass method 
is still in quite extensive use, but pro- 
gressive lithographers long ago realized 
that it was a costly and uncertain meth- 
od, wherein the photographic quality of 
the reproduction was all too often im- 
paired by the manual technique and indi- 
vidual interpretation of the retoucher. 

Without too great a display of self- 
aggrandizement, the present writer can ; 
say that he was attempting to circumvent 
the uncertainty of the ground glass 
method as early as 1922, by a process 
closely analogous to photoengraving. In 
that year I proposed to employ .a glass 
plate electrolytically coated with film of 
copper, which I rendered sensitive to light, ; ; 

(Continued on page 44) 








Nursing Local Organizations 
as ‘Printers’ Standbys 





By WALDON FAWCETT 





orders that keep the printery pot 
boiling, the average local printer 
misses no move that will cement his service- 
friendship with the individual or corporate 
user of printed matter. To that end, he 
offers to write advertising copy without 
charge. He helps the amateur circularizer 
‘with his mailing list. Even has the evangel- 
istic printer been known to convert two 
or more hesitant adventurers in publicity 
to joint or combination mailings as a 
means of cutting costs. And yet all the 
while, this kindergarten of publicity may 
be working at, say, only 50 per cent of 
capacity. 

Certainly the nursery scheme is no more 
than half way efficient if it recruits lone 
business men, partnerships and corpora- 
tions, neglecting, the while, local organ- 
izations. Seeing as how the organized 
groups haven’t fired the imagination of 
printery order-hunters, as have the local 
banks and business houses, it is putting it 
a trifle strong to proclaim these less num- 
erous organizations the best bet for the 
long pull. All the same, the facts point 
that way. On the average, class or special 
organizations are longer-lived than busi- 
ness houses. More to the point, the average 
small organization, —a fraternal society, 
veterans’ post, or alumni unit, will, with 
proper constructive encouragement, con- 
tract for more printed matter, etcetera, 
chan the normal small business house. 

Standing pat on this appraisal of pos- 
sibilities, it must be admitted that the 
record of organizations as income-produc- 
ers for printers is much more dependent 
upon missionary work than is the case 


oe full well that it is repeat- 
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with business houses. Even the most mod. 
est business establishment is apt to be con. 
stantly under the influence of advertising 
journals, traveling salesmen, and other in. 
citers to the use of printers’ ink. With 
nine local organizations out of ten the 
situation is quite different. Recourse to 
printed aids does not come about auto. 
matically. And as for suggesting under- 
takings involving the use of printed mat- 
ter, what is everybody’s job is apt to be 
nobody’s job. That is to say, nobody's 
unless a printer will make it his. 

Not that this last is so easy. If the 
printer is a member of the group to be 
solicited he may feel a certain diffidence 
in putting forward a proposal that may 
sound like blowing his own horn. If the 
printer isn’t “on the inside” of the organ- 
ization he need not be sensitive, but in 
that case he is seldom in a position to 
sense the opportunities, or even necessities 
of recourse to printing. Even, however, 
though the conditions of -approach are 
far from ideal it is apt to be up to the 
printer, for his own salvation, to render 
every last sub-division of his community 
conscious of the place of printed matter 
in the organization scheme. 

A campaign of education, — quietly 
but persistently conducted, without too 
much evidence of the printers’ self in- 
terest — is accounted the best means of 
winning local organizations to habitual use 
of printed matter. Word-of-mouth exposi- 
tion in board meetings and committee 
confabs is a worthy way of sowing seed. 
But it is a question whether suggestive 
“exhibits” are not the best gospel for the 

(Continued on page 55) 
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at: been guaranteeing gummed papers to lie flat for 25 years and 
be has never failed to live up to this guarantee. 

ys In addition, the new McLaurin- Jones Gummed Flat Papers 
he offer four features that will be a challenge to competitors for 
be years to come—new and better surfaces for every printing pro- 
nce cess; gumming that is smoother and more even than ever; 
ay exactly the right gumming for sticking to every known surface; 
the | and an unsurpassed range of brilliant and pastel colors. 

yl Avoid gummed paper troubles by standardizing on McLaurin- 
* Jones. A complete handbook of samples and gummed paper 
rm information is in preparation. Meanwhile, let us send you sam- 
et, ples and give you the name of a distributor close by. Write us 
are today. The McLaurin- Jones Company, Mill at Brookfield, Mass. 
he Offices at 150 Nassau Street, New York; Merchandise Mart, 
ler Chicago; 604 Cotton Exchange Building, Los Angeles. 

ity, 

ter 

ss NM 1 

“i cL auctiun— /oues 

in- ; 

of 

“ GUARANTEED FLAT 
ree 

7 J 

te UmMne a P ecs 


5) 








adverse criticism it has been finally 
agreed that the radio is one of the 
greatest factors in modern merchandising. 

At first, even advertising agencies 
frowned down on the radio and this means 
of advertising. It was only through the 
medium of advertising that the radio sta- 
tions might derive their revenue in order 
that they survive. Now with chain broad- 
casting, presenting to the public well 
planned and expensive programs for en- 
tertainment, this medium has been recog- 
nized by the agencies and has taken its 
rightful place alongside the newspaper 
and the direct advertising method. 

Radio advertising by its very nature can 
never compete with the newspaper or de- 
tract from its income, nor can it de- 
tract from the direct mail advertising. In- 
stead it has helped this form of advertising 
more than anything else in the last few 
years. It has come to be a complementary 
form of advertising to the newspapers and 
the printers. Like anything new, though. 
it had, and still has in some places, plenty 
of opposition from the other forms of 
advertising. 

A study of the broadcast of the better 
stations will soon prove that all radio ad- 
vertising is of a goodwill nature. The 
large chain companies do not permit any 
direct selling over their microphones. That 
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is to say, the price of the article being 


advertised is not mentioned. These radio 
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By HENRY L. STEWART 





programs strive only to create goodwill 
for the manufacturing company and leave 
the newspaper and the booklets to tell 
the price and to argue the competitive 
merits of the products. 

Some small local stations do, I will ad. 
mit, use direct selling in their programs, 
but you will not find a great many peo- 
ple listening to that kind of a program. 

One of the advantages of the radio is 
that an unwelcome program can easily be 
tuned out and a better one tuned in. 

The radio is primarily for entertain- 
ment. It is the printer’s product which 
can do the selling for a product being ad- 
vertised over the air. The announcer will 
ask you to write for the free booklet, or 
to get a copy of their organ at your near- 
est dealer. 

The progressive printer will realize that 
here is a field for his product that is new; 

(Continued on page 57) 
















































DETOURS ARE 
COSTLY! 


Detours or straight line 
production in gummed paper 
printing depends on the back- 
ground you select for the job. 
To experiment with summed 

papers of unknown quality . . . that lack 
the background of years of experience... 
is to invite costly delays in press pro- 
duction. 

Why jeopardize your profits — when to 
choose TROJAN GUMMED PAPER 
is to recognize immediately its many in- 
herent qualities and to appreciate why it 
has maintained its enviable position of 
leadership for twenty years. 

Write for the new Trojan manual en- 
titled, “How To Select Trojan Gummed 
Paper.” It will help materially to reduce 
costs on gummed paper printing. 





THE GUMMED PRODUCTS COMPANY 
Offices TROY, OHIO Mills 


Manufacturers for Twenty Years 


DISTRIBUTOR 


Fe 
Trojan /ff Gummed Paper 


“SALES eS BRANCHES: 
Chicago — Cincinnati — Cleveland — Los Angeles — New York — St. Louis 


“How To Select Tro- 2% Gummed Products Company, 


'» Troy, Ohio. 

= Bg yg nll y+ Send me ‘‘How to Select Trojan Gummed Paper’ 
advice on the subject and the name of your nearest distributor. 
of choosing the most 
practical printing sur- Name Position 
faces and the proper Firm 
Fe mpanteed for the jon. 

is coupon will bring Address 
you a copy. 
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GAM?’s Business ‘Review 





By ERNEST W. FAIR 





HERE are plenty of indications to 

delight both optimists and _pessi- 

mists in the present trend of general 
business activity. Nothing in the way of 
a brisk fall upturn in business had devel- 
oped during September although retail 
sales were showing heartening advances 
despite lagging industrial production. This 
is a condition that has been prevailing 
for some time since inventories seem to 
have been well ahead. However, now that 
they are being disposed of the activity 
in the retail trade will undoubtedly be 
reflected in November and December in- 
dustrial activity. 

Of most importance is the fact that 
the consumer is demanding more goods 
and is paying cash for them. Food and 
farm product prices, advancing for many 
weeks showed slight declines of Septem- 
ber 15 with advancement in pay rolls 
and employment. Sales of merchandise 
this year, although tapering off in the 
late spring, have held persistently above 
1933. Reports indicate that sales in many 
areas are running in excess of 6 per cent 
over last year. Agricultural areas report 
particularly satisfactory volumes, notably 
the south and southwest. Even from 
drouth ridden areas comes reports of 
active demand for goods. Less satisfactory 
reports have come from the east than 
from the south and west. 

For the time being residential building 
activity has failed to expand in line with 
public works. It is admitted, however, 
that residential building may be spurred 
this fall by activity of the Federal Hous- 
ing Administration, the officials of which 
appear extremely optimistic about what 
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is going to be accomplished. They even 
see the building of 3,000,000 or more 
homes through government aid. 

The rises in farm product and food 
prices continue above last year, the whole. 
sale price index of the Bureau of Labor 
Statistics during the week ended Sep. 
tember 8, for example, registering its 
sixth consecutive gain, reaching 77.8 per 
cent of the 1926 average. This is peak 
since January of 1931. The average of 
all prices, compared with a year ago, is 
11.5 per cent higher and is 3.2 per cent 
above the previous month. Average in- 
crease over the 1933 low, reached in the 
week of March 4, is 30.5 per cent. 

The outlook for the printing trades is 
of course stimulated by increased activity 
in the retail trades with the opportunity 
particularly apparent for active solicita- 
tion of business immediately following 
those rises and renewed activity. Direc- 
tion of business getting activities toward 
the retail and professional business groups 
at the present time will probably prove 
far more profitable than any selling ef- 
forts among the wholesale or manufac- 
turing groups. This latter market will 
of course be alive once more when the 
present activity has reflected itself in this 
branch of trade and until that time sales 
in the trade will probably prove highest 
in the small business groups. 

On the basis of several reliable surveys 
conducted among all classes and types 
of business men it is believed that con- 
sumer buying over the next few months 
will be at least ten per cent better than 
a year ago. In practically all lines pro- 

(Continued on page 59) 
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Remember that 
old “Stock Cut’, 
Mr. Printer? 


TS lesson is still good . . . Why look afar 
when the game is right in reach? There is 
no need for long and costly effort trying 
to swing the big hard-to-get orders when all around you is a world of fine 
envelope business that can be yours at one shake if you'll make a special 
play on 


Western 
Sulphite 


—Mystery Value of the Envelope \ World 


This is the exclusive Western States bond-like white that clever printers 
are using to tip over even the crankiest envelope users. The emphatic tests 
of its close-to-bond features— and smartly lower price — make “good 
hunting” indeed for these sharpshooting sellers. 


Start the first move toward getting acquainted by asking for the samples 
that will convince you on every point — color, texture, “feel”, sure-sealing, 
bulk, strength, plus extra addressing and handling ease! 








Remember, W. S. special- 
izes for the printer—backs 
you up with Big Stocks 
and Fast Service. 20 to 30 


AK million envelopes 
ready for 24 bour 
vz Shipment. 


weneneun. 1616 W. PIERCE STREET, Milwaukee, Wis. 
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Speeding a machine up to eight or 
* nine lines a minute will that cause 
keyboard interference?—C. B. 
Yes. It will be necessary to slow 
© down the speed of the keyboard 
rubber rollers, for the simple reason that 
escapement points will not give the proper 
time to free the mat. 


Did you ever hear any of anyone 

using soapstone in magazine?— 
G. B 

It has been done to their sorrow. 


* Do not use oil or graphite. Keep 
clean by brushing. 


Is it a good plan for the hand-op- 

* erated lead and slug cutter to be 
set about one point long, and then take 
two or three shaves off each end on the 
mitering machine to clean and square the 
ends? Or, are the rough ends on hand- 
cut leads and slugs of minor importance 
compared with extra time required to 


shave ends?—Deming, N. M. 


A Instead of having the lead cutter 
* set wide, it is suggested that 5- or 
11-point quad be placed against the mov- 
able gauge so that lead or slug will be 
1-point long to permit trimming ends on 
miterer. Of course, in most offices nowa- 


days there are saws, but occasion often 
arises to use the lead cutter, and we be. 
lieve it better to keep the cutter set ac. 
curately, making desired adjustments by 
offsetting with quads or spaces. We do 
consider it worthwhile to trim ends of 
leads and slugs if they are to be placed 
in cases after use, as the rough end of a 
slug sometimes causes trouble, particu- 
larly when setting full lines of small type. 
Brass or metal rule should always be 
trimmed after cutting on lead and rule 
cutter, as the face is usually bent at ends, 
requiring possibly a point to be trimmed 
off each end. While on this subject, it 
might be well to say a word about the 
care of mitering machines. If the miterer 
is to be used on brass rule as well as 
slugs and leads, it is a good plan to keep 
the blade sharp and have it adjusted to 
take four to five cuts to the point. 
Q. I am having trouble with dropped 

letters on a Model A Intertype. | 
examined all mats and found the ears all 
O. K. 

On the enclosed proof sheet you will 
find pencil marks showing the dropped 
letters. You will note that the nuisance 
does not occur in the same place or the 


same letter. 
(Continued on page 63) 











COST-CUTTER 


SAWS 


Fix all the 


necessary qualities for 
speedy but accurate 
operation and produc- 
tion. e These saws 
will do all types of 
work required in the 
most exacting compos- 
ing rooms, 



















Endurance is built into 

them to stand up under 

the most rigid require- 
ments. 


C. B. NELSON 
& COMPANY 


5 729 S. Dearborn St., Chicago, Ill. 
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Trend in Typography 


What is your opinion of the pres- 
* ent-day trend in typography? Are 
we headed back toward so-called “tradi- 
tional” type faces and layouts —or is 
the movement still running wild and apt 
to run even wilder? I am production 
man in an advertising agency and was 
formerly an advertising typographer. 
Would like to get your slant on the out- 
look along typographic lines —Detroit. 
A It would be unfair to characterize 
© the present trend in typography — 
even advertising agency styles—as “wild.” 
There was a time a few years ago when 
that designation would have been mild, 
but the modernism which has evolved 
contains much that is admirable — if it 
only gains the reader’s attention and 
causes the layout man and typographic 
experts to exert themselves more to keep 
their work looking new and clean. More 
thought is now being put into layout, art- 
work and composition than ever before — 
largely because the agencies and buyers of 
advertising space demand it —with the 
emphasis on apparent simplicity, which 
is not always so easy to attain as appears 
on the surface of the finished result. 
Often the very easy-looking designs are 
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COMPOSING ROOM 
QUESTIONS - answered 


by HAYWOOD HL HUD 








the result of lots of study in the layout 
room and plenty of resetting in the e 
posing room. 
Regarding type faces; the feeling seem 
to be that the traditional faces do not 
have to “‘come-back” — for they have not 
even departed — most of the text matter 
in advertising typography has been done 
in such faces as Caslon, Garamond, Bo- 
doni, Bookman and similar faces all the 
time during the typographic “revolution” 
—and while the very devil has been 
played with display practices, the old 
standbys have been depended upon to 
carry the main message. The sans serif 
designs are holding their own — at least 
the simpler ones like Futura, Bernhard, 
Vogue, Tempo and the Metros. It is ex- 
pected that moderately condensed designs 
of these faces will be used more and 
more —also the accompanying italics. 
The square-serif designs of the Stymie- 
Beton-Memphis-Karnak school are mote 
than merely keeping pace among display 
letters. Here, too, it is safe to predict a 
movement towards slightly more com 
densed adaptations of these families, with 
possibly a little more freedom of design — 
getting away from the mechanically-drawn 
appearance which some of these types now 
(Continued on page 64) 
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Step up your composing room pro- 
duction with the high-speed, 
accurate Rouse Vertical Rotary | 
Miterer. Save time and labor. Get 

perfect miters with minimum effort. | 


Priced for the medium size plant. 
Simple, easy and safe to operate. | 
An apprentice can produce the 
angle borders illustrated after a 
few minutes of instruction. Hun- 
dreds of other combinations are | 
possible. 


A complete miter can be made in | 
one operation without previous | 
cutting of strip to length. Gauge | 
accurately sets by quarter points | 
to 144 picas. The cut starts at the | 





top and works down as illustrated. - 
You see what you do. 


Learn how other printers are cut- | 
ting down make-up time. 


Send the coupon below for com- 
plete information on the Rouse | 
Vertical Rotary Miterer. 











H. B. ROUSE & CO. 

2214 Ward St., Chicago, II. 

Please send, without obligation to me, com- 
plete information on the Rouse Vertical 
Rotary: Miterer. 
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QUESTIONS and ANSWERS 
on 


PHOTOENGRAVING 


By J. S. MERTLE 
Director, Graphic Arts Division 
G. Cramer Dry Plate Company 


Halftone Calculator 
HE present paper is written while 
touring the Eastern States to survey 
actual conditions in the graphic arts. 
Items of technological interest always 
being of main importance to readers of 
this journal, the Graphic Arts Monthly 
takes pride in being the first publication 
to devote a few lines to a new instrument 
that will assist the photoengraver in his 
constant problem — correct exposure in 
halftone photography. 
Briefly outlined, it is a ““Halftone Cal- 
culator,” the invention of Ralph Grenell, 
3237 Burlingame Avenue, Detroit, Mich., 


a ee oe 
i ! ! 
UGHT DISTANCE 


O00 RULED Rano 
SCREEN DISTANCE RATIO 1-1 u-1 3-1 4-1 


SCREEN ; 
OISTANCE . 1 
SCREEN FUUNG e 
“1 


LENS APERTURE RATIO IN USE 


EXTENSION 


LENS APERTURE 


stor 
a 











technical advisor to the Douthitt Corpora- 
tion, manufacturers of the well known 
diaphragm control for process cameras, 

As the illustration below indicates, the 
“calculator” is in the form of a slide rule, 
In Grenell’s rule, the slides representing 
different factors of halftone photography 
are co-ordinated to each other. The half- 
tone operator can thus proceed with scien- 
tific and accurate precision on any problem 
of halftone negative-making. 

Grenell has adopted the unit system of 
measurement, indicating screen distances 
in one-hundredths of an inch (by means 
of specially graduated screen wedges), 
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200 5S elling Ideas for 


SALES-MINDED PRINTERS 





A FREE copy of this 
remarkable book 
will gladly be sent 
to any printer 
who wishes it. 












64-Page Book 
Creates New Business! 


_. This handy reference book should be on every printer’s 





“desk, ready for use at all times. “110 NEW GUM- 
POSTER STAMP MED PAPER SUGGESTIONS” really offers you more 
° than 200 ways of creating new ideas, and methods o 
Vogue Back Again producing a wide variation of printed campaigns! 
Multi-color printing on gum- More than merely illustrating the uses for gummed 
med paper for poster stamps paper in printed form, the book goes into detail giving 
involves long runs, and certain very definitely the features and advantages of these 
it is that wide-awake printers many different kinds of gummed paper. 
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Mid-States Gummed Paper Co. 


Send at once a FREE copy of your 64-page gummed paper booklet. No obligation 
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also subdividing the aperture of the lens 
into hundredths of an inch, rather than 
the familiar but unreliable F: values. 

A normal screen distance is given with 
every ruling — from 40 to 400 lines per 
inch. Modifications of this screen distance 
for variation of contrast are quickly deter- 
mined on the calculator by a simple shift 
of one slide. 

Screen distances for odd ruled screens 
are also shown — ranging from the normal 
1-1 ruling down to screens wherein the 
opaque line is 4 times the width of the 
transparent one. 

By means of the calculator, the correct 
lens apertures for the various exposures 
(detail, middletone, highlight) can be 
quickly ascertained for any ruling at any 
camera extension, and with any screen dis- 
tance for any type of ruled halftone screen. 

The size of the flash stop is also imme- 
diately determined, regardless of whether 
it be one-half, one-fourth or other common 
fraction of the detail stop diameter. 

A particularly pleasing feature is the 
manner in which the instrument indicates 
the correct exposure with different light 
distances, once the exposure is known for 
a given light distance. 

The Grenell ‘“Halftone Calculator” 
bears the approval of this department as 
being the most intelligent course of action 
yet devised to aid the photographer in his 
daily work with the halftone screen. 

Q G. E. R., Miami, wants further par- 
* ticulars on this process, introduced 


by A. C. Austin, 812 E. Glenoaks Blyvd., 
Glendale, Calif. 


A This is a method of producing re- 

* lief printing plates from photo- 
graphic film instead of the zinc and cop- 
per plates now used for line and halftone 
engravings. In general, it consists of 
using gelatino-bromid emulsions coated 
on celluloid, from which typographic 
printing plates are made without the ne- 
cessity of etching or routing of the sur- 


face. No details have been published, 


Printgraf Process 





but judging from the sample impressi 
sent this Department by Austin a 
process is worthy of consideration 
those small establishments to whom the 
expense of a regulation photoengraving ig 
prohibitive. Those interested are referred 
to the inventor. 

A somewhat similar process was intro. 
duced some time ago under the name 
*Cellograph, by the Cellograph Process 
Corporation, San Francisco, which evi. 
dently is an improvement over the Photo. 
tone process introduced in 1932. 

The production of printing plates from 
photographically coated celluloid has o. 
cupied the attention of numerous inven. 
tors. Some years ago, Heinrich Renck, 
Hamburg, Germany, was granted an 
American patent (U. S. P. 1,565,815), 
wherein sheets of celluloid, sensitized 
with bichromated gelatin, were exposed 
under a negative, then treated with an 
alcohol-acetic acid mixture, and subse. 
quently washed in warm water to forma 
relief. Such plates could then be used 
either for stereotyping and electrotyping, 
or for direct printing on flat bed presses. 

Austin’s method differs in that salts 
of silver are used for sensitizing the cellu- 
loid, and that the relief presumably is 
effected by photographic means, prob- 
ably through a modified bromoil proce- 
dure, such as is used in the Kneeland 
Process. 

A patent (U. S. P. 1,928,899) ‘for this 
method was granted October 3, 1933, to 
Harry G. Kneeland for exposing sheets 
of material sensitized with gelatino-silver 
bromid under a photographic image, then 
subjecting the exposed image to the fal. 
lowing developer: 


Fei oe. or 62 ounces 
Ee rere 120 grains 
Sodium sulfite ..... 4 ounces 
Hydrochinone ..... 400 grains 
Sodium carbonate .. 4 ounces 


Potassium Bromide. 40 grains 
After development and the contingent 
reduction of the light-affected silver bro- 


* See September 1984 Graphic Arts Monthly, D. 67. 
(Continued on page 62) 
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Sell Ever Ready LABELS 
25-40% NET PROFIT 


PRINTERS — Here is an opportunity to 
earn 25-40% clear profit (NET) selling Ever 
Ready Label jobs. Think of it — you don’t 
have the bother of running any labe) 
jobs or of handling gummed paper. 
Ever Ready. is equipped to do ALE 
the work for you... and that means 
printing the job as well as delivering 
it if you wish. 


Send for Ever Ready’s ‘“Hand-¥- 
Book -of Labels,’ a 48-page book con- 
taining 427 workable ideas ... easy 
to sell to your customers, and eco- 
nomical to produce! Our printers’ dis- 
count tells you exactly how Ever Ready places you 
in a position to meet all competition and make a 
handsome profit as well, 








QUALITY 
7500 printers testify to our 


ability to produce to please. 


May we Serve you too? 




















140-148 E. 26th Street NEW YORK, N. Y. 








The Graphic Arts Monthly October 








Static, Again 


uR good friend, Mr. W. C. Glass of 
U.P.M.-Kidder Press Company, has 
considerately called the editor’s attention 
to a number of things in regard to static 
which were omitted from the September 
issue on this subject in this department. 
The editor is particularly glad to have 
Mr. Glass find it necessary to be so em- 
' phatic in regard to our statement about 
the possibility of there being some resid- 
ual static in paper upon arrival at the 
printing plant. All the editor knows is 
that there have been occasions when paper 
Seems to have had static upon arrival, 
either due to shifting in shipment or 
change of temperature or some reason 
that is beyond his knowledge. Mr. Glass, 
however, puts us straight by saying that 
this statement is absolutely and entirely 
wrong, adding that the paper can be ab- 
solutely free from electricity when it ar- 
rives in the pressroom and it can then be 
found to be so charged later on as to 
-make it difficult to separate two sheets 
when getting to the point of using it. He 
adds that this might be due to a sudden 
change in temperature, a strong draft, 
or, in fact, almost any combination of 
conditions that make all the difference in 
the world in this respect. 
Where the editor is especially cha- 
grined is in the fact that Mr. Glass has 
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By E. KENNETH HUNT 





called our attention to the fact that we 
entirely forgot to mention the well known 
Chapman Neutralizer and its very great 
importance in connection with the elim. 
ination of static, when writing for the 
September issue. We are, therefore, mak. 
ing amends because it has long been the 
editor’s opinion that this is one of the 
most effective means known or ever de- 
veloped for curing static troubles. We are 
mentioning it in this issue because along 
with the letter from Mr. Glass is a copy 
of an address presented to the American 
Society of Mechanical Engineers, which 
he wrote and which gives the benefit of all 
the known scientific facts in regard to cur- 
ing static troubles by means of passing 
the paper through an electro-static field. 

It is our suggestion that those, who 
have not had the benefit of reading this 
article, send to Mr. Glass of the U.P.M. 
Kidder Press Company, Incorporated, 
Chrysler Building, New York, for a copy. 


Off Register 


We are enclosing two samples of 4 





* sheet we are running on a Kelly 
“B.” The form is locked up with metd 
furniture and is absolutely tight. 

On starting, the sheets registered like 
sample “A.” After running about 500, 


(Continued on page 60) 7 
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ne) UNCLE SA 


a 








XX 


x x* * * BONE 
(A ‘Rag ‘Bond of Quality 


at a medium price! 





Use Uncle Sam Bond for that suggestion of 
Worth, Reliability, and Progressiveness so 
essential in Business Stationery. 


Uncle Sam Bond is “trouble-free” in the 
pressroom and in the office. 


A request on your letterhead will 
bring you samples and the name of 
your nearest distributor. 


HAWTHORNE PAPER CO. 


KALAMAZOO, MICHIGAN 
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Soft Packing 


We are inclosing a proof of a job 

* which we have been turning out 

on our 12x18 C. & P. jobber. You will 

notice that the print is not clear, espe- 

cially in the larger lines, which are 

checked. It appears that the ink will not 
lay on the type. 

We are wondering if this is the fault 
of the rollers, the ink, or the paper, and 
also if we are attempting to run too heavy 
a form on a 12x 18 Press. 

We would like to submit samples of 
several standard grades of paper to some 
ink maker and have him give us a 
formula which would be suitable for 
each. Kindly advise us some such person 
to whom we could write.— Lake Mills, 


lowa. 
A You are attempting to print with 

* a soft packing. Your impression on 
your press should be so set that you can 
use one pressboard, approximately 22 pt., 
six sheets of 80-lb. Super, and two sheets 
of manilla. 

Two of the manilla sheets and one of 
the Super sheets should be held in the 
clamp, and the uppermost Super sheet or 
the one nearest to the two top manilla 
sheets, should be the foundation or what 
makeready you make. If a patched up 
sheet is employed, the pressboard is then 


PRINTING 
PROBLEMS 


By J. GUS LIEBENOW 
~ o oes 
oe 


removed from the bottom and placed over 
the spotted up sheet. 

Your ink is too heavy in body and 
not strong enough in pigment content, 
and has probably been run with rollers, 
type or press, being cold. You can assist 
the working of heavy bodied Bond inks 
by adding to it a small amount of Japan 
Drier. You will please note, however, 
that Japan Drier is not to be used only 
when running with Bond inks and on 
Bond paper. 

The form is not too heavy for a 12x 
18” C. & P. Press. 


Halftones on Bond Paper 


We have Seen following your 

* "Printing Problems” section in the 
GrapHic Arts MontnHiy and have te- 
ceived some valuable hints from it. We 
have a problem now which we would very 
much appreciate your help. It is to print 
from halftones similar to one on the en- 
closed ad proof on a bond paper of sim- 
ilar weight and quality to that on which 
this letter is written. Can you offer us 
any suggestions as to how we can do this? 
We have heard that there is a special 
paper known as “halftone bond” which 
is made for this work but have not been 
able to get track of it through our reg: 
(Continued on page 61) 
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Durable Ideal ‘Rollers at “New 


Low “Prices 


Are your flat bed and high speed 
job presses equipped with IDEAL 
distributors? If not, you should 
investigate at once. 
































Consider these advantages — 


Good distribution of ink 
Long life 

Not affected by climate 

Not affected by ink 

No melting 

Easy to wash up 

No resetting 

No swelling or shrinking 
Material and workmanship guarantee for one year. Years of experience indicate 
that these rollers last many times the guaranteed period. Can change from a 


purple to white ink without the first color coming through, because of the non- 
porous surface. 


Never before has this high quality roller been sold at such low prices. 
End your worries about radical changes in the weather. These rollers are not 
an experiment but have been been used over fifteen years by many printers, who 
by repeat orders, indicate their appreciation of a really remarkable roller. 


Call or write the nearest sales office for prices and particulars. 


IDEAL ROLLER & MANUFACTURING COMPANY 


Chicago, Illinois Long Island City, N. Y. 


Sales offices in principal cities 
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The writer just returned from a trip 
through Minnesota and Wisconsin, 
and thought you might be interested 
to know that in every printing con- 
cern called upon they mentioned that 
they all received and read your pub- 
lication. In most instances all copies 
apparently are retained for reference. 
Naturally, we are interested in selling 
printing equipment and printing ma- 
chinery, not in conducting advertising 
research surveys. But as we spend 
the bulk of our advertising money 
with your publication we were curious 
to determine in this practical way how 
sound and real your coverage hit and 
from the results above were certainly 
pleased with what we found out first 
hand for ourselves. 


Henry Spero, Manager 
Type & Press of Illinois 


During a long time I had the pleas- 
ure to receive your publication and I 
may say the pamphlet realizes very 
good intentions. At the present time J 
am looking for a very special machine 
and take the liberty of asking you if 
you can help me to find the correct 
factory. 

A. B. Tengborg & Co. 
Stockholm, Sweden 


We have made several purchases 
from G.A.M. advertisers and are 
greatly pleased with the items pur- 
chased. G.A.M. is one of the best trade 
papers we have ever received, bar 


none. 
Robt. H. Speakman 
The Logan Print Shop 
Chillicothe, O. 


It may interest you to know that 
your publication is read monthly by 
more than ten executives in our New 
York office. 


Oliver J. Moore, Mgr. Ptg. Dept. 
Standard Varnish Works 
New York City 











We read the Graphic Arts Monthly 
diligently and appreciate its value, 
Philip V. Sheridan, Pres, 
Sheridan & Nichol, Inc. 
New York City 


“I have found this magazine very 
instructive. 
J. F. Faust 
Instructor: Presswork 
Frank Wiggins Trade School 
Los Angeles, California 


At various times we buy used equip- 
ment for our shop and I find that the 
Graphic Arts Monthly contains more 
advertising of the type we find useful 
than do other publications. 

Harvard C. Smith. Instructor 
Printing Dept. 

Kenosha Senior High School 
Kenosha, Wisconsin 


Please accept our thanks for the 
copy of your valuable magazine, which 
we all enjoyed very much, and all join 
in saying GOOD. 

T. W. Richmond 
Hampden Print Shop 
Reading, Pa. 


Graphic Arts is such a dandy jour- 
nal that I do not want to miss it. It 
is good for an advertising man, 4s 
well as the printer. 

D. V. Trautman 
The United Publishing Company 
Denver, Colorado 


They have become my source of 
keeping up with the times and buying 
guide, so please don’t ever let price 
from -_. to you oa Graphic Arts 

ont rom you to me. 
ied . E. E. Wagner 

Toledo, Ohio 


TI want to compliment you on the 
interesting and thorough comments 
you make on questions. 

E. C. Krewson 
The Elmcreek Beacon 
Elmcreek, Neb. 
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BUY NOW or PAY MORE LATER 


LLL SLL TENET LESS ELE ODMALOE LR cc RB 
GUARANTEE rao: tne wort tor which it ie inanded at wel 
as a new machine in the hands of a competent operator. 








COMPOSING ROOM 


inotype, 2 molds, Monomelt and motor. 
= je bengoiee Table, Semi-Steel Top, 
"y¥67”. A Buy 

mM, Table with Sun-Steel Top 39x63. 
Letter Boards. Chase Rack. Furniture 10 to 
140. Metal Fur. 10 to 60. 

i—Cost Cutter Saw, Style B, new. 

i—Cost — ~~, — A. 

_ ower erer. 

6. 46. Ji saw Router and Type-Hi Machines. 

e Actenatie Tesch Saw Filer 


PROOF PRESSES 


Vandereook Composing Room Cylinder. 
a. F wlan, Bed 14x18”, like new. 
No. 0 Poco, Bed 127xI8Y% ,, renewed. 
Washington Hand, Bed 20x25”. 
Fremont or Challenge Roller Series. 
Prices from $15.00 and up. 


All Sizes Vandercook Proof Presses, new 


JOB PRESSES—BUY NOW 


8x12 C & P New Series Presses. 
{0x5 C & P New Series Presses. 
12x18 C & P New Series Presses. 
14x22 C & P New Series Presses. 
14x22 Colts Laureate. 

14x22 Colts Style 5C. 


FOR THE BINDERY 


i—Model C Cleveland Folder with 32-page At- 
tachment, size 19x25. 

i—Model B Cleveland Folder with 32 pp. attach- 
ment. Sheet 25x38”. 

i—each 19x25; 17x22; 14x19 Baum Folders. 

i—Mick Paper Drill. sacrifice. 

{—Challenge Paper Drill and Slotting attachment. 

{—28” Rosback Foot Power Perforator. 

i—Pony Six Rosback Punch. 

{—Portland Power Punch. 

!—Portland Foot Power Punch. 

i—Sterling Round Corner Cutter, Foot Power. 

|—Model Y 6R Krause, Round Cor. Foot Power. 

i—Morrison Stitcher, 2” Capacity. 

i—Boston Foot Stapler, Model A. 

i—Latham Stitcher, 7” capacity. 

Latham Box Stitcher. 

i—Boston No. 4 Stitcher, 2” capacity. 

{—Boston No. 3 Stitcher, %” capacity. 

i—Hand Stapler, 3%” capacity. 


MACHINES ON OUR DISPLAY 





AUTOMATIC PRESSES 
Style B Kelly Special, 17x22” Bed, complete. 
1—Miehle Vertical, 13'2x20”" Sheet. 
i—12xi8 C & P Craftsman Kluge Unit. 
i—{2x18 C & P New Series Kluge Unit. 
1—10x15 C & P New Series Kluge Unit. 
i—8xi2 C & P New Series Peerless Unit. 
8x12—10x15—12x18 C & P New Series. 
Miller Units and 12x18 Craftsman Miller Unit. 
Two Color—5-0 Miehle Bed 52x65” with New 

Dexter Suction Feeder and Ext. Delivery. 


CYLINDER PRESSES — REDUCED PRICES 

i—Pony Miehle, 26x34” Bed. 

2/0 Miehle, 43x56” Bed, Like New. 

i—No. 4 Miehle, Swing Back Unit. 

i—No. 3 Miehle with Spiral Gear Drive, 33x46” 
Bed (Like New). 

i—5-0 Miehle, 46x65” Bed. 


CUTTERS AND CREASERS 
20x30” Cutter and Creaser. 
John Thompson 14x22” Cutter and Creaser. 
14x22” Colts Cutter and Creaser. 
Chases for Cutters and Creasers. 


AUTOMATIC PAPER CUTTERS 
i—35” Seybold. i—44” Seybold Dayton. 
44” Oswego (Seybold make) 

i—44” Sheridan New Model, like new. 


HAND CLAMP POWER CUTTERS 
i—34/2” C & P Craftsman. 
i—32” Diamond. i—32” Seybold. 
34” Chandler & Price. 


HAND LEVER CUTTERS 
19” Advance on Pedestal. 
25/2” Advance. i—1{9” Advance. 
26” Oswego Lever. i—30” Advance. 


MISCELLANEOUS 


2—Monotype Steel Sort Cabinets. 

{—Camel Back Process Embosser. 

i—Steel Paper Baler. 500 Latham Hooks. 

New Foundry Type; Type Cabinets; Imposing Ta- 
bles; Press Room; Bindery Tables and Fixtures. 
Patent Bases and Hooks. 

Quoins, Quoin Keys, Mallets, Planers, Tweezers, 
Gas Cans, Furniture, Cabinets, Reglets, Mitering 
Machines, Lead and Rule Cutters, Numbering 
Machines, Electric Welded Steel Chases, Instan- 
type Cleaner. 


ROOM FLOOR FOR INSPECTION 





We represent leading manufacturers of new machinery and equipment. Our list continually 


changing — Write for your requirements. 


Write, Phone or Wire—Cable Address CHIPRINT 


CHICAGO PRINTERS’ MACHINERY WORKS 


211 E. Detroit St., Milwaukee, Wis. 


609 West Lake Street 





“EVERYTHING FOR THE PRINTER” 
All Phones Monroe 1814 P.B.X, 





Chicago, Illinois 
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GRAPHIC ARTS 


MONTHLY 


published by the 


Graphic Arts Publishing Co. 
608 South Dearborn Street 
Chicago 
Telephone: Harrison 0486 
Member CCA Controlled 
Circulation Audit, Inc. 


and Periodical Publishers Institute 
Printed in U. S. A. 


We reserve the right to}reject advertising for cause. 
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The Editor Says: 


Ngee are those who are vocifer- 
ously complaining that Wash- 
ington and the Brain Trust are 
tobogganing the country down to 
ruin; and on the other hand, there 
are those who are insisting that the 
professoriat is gradually dragging 
us out of the slough of despond. Is 
the country turning to industrialism 





or labor, to leftist or rightist, toward 
conservatism or radicalism, toward 
prosperity or deeper depression? 
We honestly say “we do not know” 
We do know, however, whatever the 
causes may be, that, because of in. 
creased advertising during the past 
several months, the Graphic Arts 
Monthly is compelled to add sixteen 
pages to this issue. So we do not 
intend to let disturbing talk keep 
us from our appointed task. 

This reminds us that we agree 
with Samuel S. Himmel, President 
of the Baldwin Paper Company, 
New York. In a letter he sent us 
recently, Mr. Himmel called our at. 
tention to the first page of the Sep. 
tember issue of Baldwin’s Business 
Brevities on which Mr. Howell H. 
Howard, Secretary of The Howard 
Paper Company, The Aetna Paper 
Company, and The Maxwell Paper 
Company, is quoted as follows: 
“War, Strikes, Inflation and Rising 
Commodity Prices are mostly talk, 
but the very activity this talk sug- 
gests is by far the best barometer 
that Recovery is here at last. I firmly 
believe that never again will the 
advertiser get a larger return for his 
advertising dollar than during the 
next twelve months.” 

We agree with Mr. Himmel, him- 
self, who says in his letter: “There's 
far too much ‘fear’ talk — and print- 
ing — still going the rounds; and a 
courageous statement like Mr. How- 
atd’s may start the little snowball 
of momentum necessary to ‘get 
things going’ a little better in our 
industry.” 
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“The Twentieth Century Encyclopedia 


of Printing 


is all that is claimed for it,” writes Harold E. Waite, Instructor in the 
North-Western Polytechnic Printing School, London, England. 


This book tells much about Composing, Typesetting, Letter- 
press Printing, Binding, Offset and Lithographic Printing, Bronz- 
ing, Embossing, Bookmaking, Specialty Work, Photo-Engraving, 
Electrotyping, and so forth. It contains a glossary of printing 
terms; 304 illustrations; is well printed and attractively bound. 


PRICE NOW $5 00 Formerly $10.00 


Send your check or money order today for immediate delivery 


Graphic Arts Publishing Co. ™ 





So. Dearborn St.. 
CHICAGO 











4 






































0 The Graphic Arts Monthly October C 
\ hale PESESEEESESEEEESEESESESESES ES ESTES ESET TTT 
He 
He 
ite 
:M&L QUADHO 
He Patent applied for 
~~ — 
ie A 
He onl 
‘e on 
ot dus 
i 
He If 3 
Ks the 
ie fro 
He 7 
Ke wl 
i. yo 
He 
M 
\ pe 
The above illustration H 
shows plates interlocked 
and small electros locked 








in same form. 


Made in Two Styles—. 


Style ‘’B"’ 8 square inches to pound. For use 
with Blatchford Hook . 


Style ‘’S"’ 12 square inches to pound. For use 
with Printing Machinery Co. Sterling Hook 


M & L TYPESETTING CO. 


4001 Ravenswood Avenue | 
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Type used in this Ad is Stymie Medium, Stymie Extra Bold and Bookman Italic, Border wa C 


7 October The Graphic Arts Monthly 41 





























FEEEEE EES ET ESETEIIF nr 

H 

ei PATENT BASE : 
ce 

on 

H 

NEW, simple, economical patent base, that is of inestima- % 

ble value to every printer. Whether your shop possesses 1% 

only one Gordon press or one hundred two-color flat bed a 
presses, this new base will improve the quality of your pro- a 
duct and enable you to produce printing more economically. % 

* 

If you now use either Blatchford or Sterling Base, you know - 

the advantages of the fast and inexpensive lockup, obtained % 
from their use. If not, a trial order of M&L Quadhole Base : 

will quickly show you the advantages of toggle base. Reduce - 
your register time to a minimum. 1H 

M &L Quadhole Base is as necessary to the printer as : 
paper and ink. H 

Ke 

, | HOOKS AND KEY FOR SAME CAN BE SUPPLIED AT $1.00 EACH * 
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Send for your Free Copy of our ‘Quality a 

Foundry Type” Price List showing late a 

type faces manufactured in our foundry H 

oH 

*H 

TYPE FOUNDERS oH 
an TYPOGRAPHERS * CHICAGO, ILL. * 
| Phones LAKeview 8201-8206 H 
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. Corner Pieces No. 133 and Monotype Rule No. 5418. Manufactured by M&L Typesetting Co, 








42 The Graphic Arts Monthly 


October 











Challenge 


Galleys 


rigid and tru 











You can identify a Challenge 
Galley by the very “feel”— 
it’s smooth and rigid. And it 
unmistakably qualifies itself for 
accuracy. It’s rugged and tough 
—made to stand the knocks. 


Challenge 
Pressed-Steel Galleys 


Made of a single piece of selected 
steel. Corners electrically welded. 


Challenge 
Rigid-Rim Galleys 


The very finest in construction, as 
well as the utmost in good value. 


- 








The Challenge 


Machinery Company 
GRAND HAVEN, MICH. 
Chicego 1? New York 








( ice; : 
O rection 


J. D. S., Chicago, requests “the rule 
for caps and lower case in headings ang 
titles.” 

The rule nowadays is purely arbitrary 
Formerly if headings were set in upper 
and lower case, important words took 
initial capitals, while prepositions, (to, of 
with), articles (the, an, a) and conjunc. 
tions (and, or) were kept down. Due to 
the modern flair for originality or gro. 
tesqueness it is not now infrequent to see 
heads set entirely in lower case. 


F. T., Toronto, Ontario, asks: “How 
would you indicate the plural form of an 
alphabetical letter? Also, what is the 
plural of price-current?” 

(1) By use of an apostrophe, as: @, 
b’s, d’s. (2) Prices-current. 


A. R. B., Jacksonville, Florida, writes: 
“Can you tell me the name of the author 
who thus referred to proofreaders: ‘Let us 
therefore honor and encourage these use- 
ful men who, through their modest labors, 
make so essential a contribution to the 
reputation and the prosperity of ... 
printing’?” 

The quotation is attributed to one of 
the Crapelet brothers, famous French 
authors and publishers. 


T. A. B., Elmhurst, IIl., wants to know 
how long proofs of completed work 
should be retained. 

That depends. Proofs of some jobs 
might wisely be kept indefinitely. In some 
print-shops proofs are wrapped up, prop- 
erly dated, and held for a year before 
they are destroyed. Many job shops retain 
proofs until work is billed and paid for. 


S. S. U., Tallahassee, Fla., sends an 
inquiry regarding the proofreader’s 
proper attitude toward unanswered quet- 
ies on returned authors’ proofs. 

Unless the matters queried are utterly 


wrong, the “safest bet” to verify adher- 
ence to copy. 
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) Victor Improve itering Machin 
le This mitering machine is manufactured by engineers of many years’ experience in manu- 
rd facturing precision tools. 
It is ruggedly built of the best hardened tool steel. The point gauge can be 

set instantly any measure up to 60 picas and locks securely and easily. It will 
. miter either right or eft angles. ™ 
a The required measure is set by the simple process 

of turning a thumb nut, one revolution being equiva- 
f lent to six points on the gauge. If less than six 
. points measure is desired the thumb nut is turned _ 
‘0 according to the notches on gauge—one notch chang- ¢4 
0- ing measure one point, etc. This method is fool- 
De proof and the compositor need lose no time in figuring. 


The table is plainly marked for moving to vari- 
ous angles. To change the angle, the compositor 


W merely pulls back the locking kolt, swings the Price Only $28.50 


n holder to the angle desired, releases the locking bolt DEALERS WANTED 


e pee is genta ae a spring and the ATTRACTIVE PROPOSITION 
a ew prone for reliable concerns. Write us 
; Capacity 60 picas by points. today. 

? 


. CRAFTSMEN MACHINERY CO. © Gocton ass: 











> | | ALWAYS Condition Your Paper Before Printing 
. The Southworth Simplex Does This Accurately 


4 Compartment 
Simplex. Capacity 
60,000 sheets per 
8 hours 










Much of your work is specialized. This makes proper paper conditioning imper- 
ative. However, the best salesman cannot sell at a profit if production costs are 
too high. The Southworth Simplex positively saves you money. Write us today 
for further information and list of users. Satisfaction guaranteed. 


Southworth also manufactures Humidifiers, Universal Paper Joggers, 
Holdfast Hangers, Punching, Round Cornering and Perforating Ma- 
chinery of all kinds. Special Machines built to individual order 


SOUTHWORTH MACHINE COMPANY, Portland, Maine 
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printed. This plate was handled in th 
manner of the copper plate in photoen. 
graving, that is, correction of the halftons 
image was effected by etching—a pup 
photomechanical principle. 

But certain features of this proces 
coupled with its expense, did not convince 
me of its commercial practicability, and 
some time later I began to consider the 
possibility of employing photographic 
plates as an etching medium. In company 
with all pioneers, my first efforts were none 

‘ too successful, chiefly because of the lack 
‘ UDITORI ki a of a suitable dry plate. This was after. 
wards remedied by the introduction by 
the Cramer Dry Plate Company of their 
HOTEL RATES “Super Contrast” plate, which possessed 
the very features I had found wanting in 

photographic surfaces up to that time, 


Now from $50 My first successful commercial applica- 
& 











tion of dot etching on dry plates was 
carried out in 1928, many months before 
introduction of somewhat similar meth- 


ods in America by European inventors, 
Blust think-youcannow — |} Thy prints covered, in, the pm 
enjoy the comfort and lux- nal for lithographic printing putr- 
ury of the Auditorium Hotel poses by paiva of 4 gr hg positive 
i 50 on a special photographic dry plate pos- 
for as little as * G day sessing the characteristics of the Cramer 
for a room without private “Super Contrast.” By careful exposure 
bath or from $25° a day with and pais gee ‘a ig all - * 

: ° posed particles of silver salt are redu 
private bath. A splendid to a metallic state. The plate is then 
location— every conven: fixed, after which it is subjected to a 
j on iliary treatment to augment the density 0 
ee ova atmosphere the dot formation, and to render this 
of luxury at low cost. dot formation more resistant at its center 


to the action of those reducing solutions 


ordinarily used in photography. 
MICHIGAN AVE AT CONGRESS The principle of etching is exactly that 


of photoengraving, ie., the edges ot 
C Py IC AG O periphery of the dots are attacked, caus- 
, ing a gradual decrease in the size of the 
Y ) 


dot. This decrease is under instant 
control of the etcher, who is thus correct- 
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Rite-Fine STATIONERY 4 2°27 ASR FoR, putnrans 


BEAUTIFUL BOX . - U. S. PATENT NO. 1656739 


“The handy box with a useful drawer” 


heets slide out on a shelf = A drawer for pencils, pens, 
Easy to remove one erasers, stamps, etc. 





45¢ to 75c per box 
100 Sheets ‘to Printing Trade 100 Envelopes 
The Five Appeals mean quick sales—Smart, Quality Paper; Beautiful Modernistic 
ox; Novelty Drawer; Large Quantity; Low Price. 


Every printer should know about RITE-FINE. There is always a demand for 
stationery. Cash in on this demand with RITE-FINE. 


5 Finishes—2 Weights 2 Sizes—I1 for Ladies—I1 for Men 
SEND FOR SAMPLES, PRICES AND SELLING SUGGESTIONS 


THE MILLS ENVELOPE CO., 538 S. Wells St., CHICAGO 








Citing a Few Rebuilt Items Backed by Our 
Unconditional GUARANTEE of Salistaction | 


Nelson Pedestal Saw, complete. ..........eeeeeeecees $ 290 


Two Model 8 Linotypes, equipped with 3 magazines, cial 
motors, Monomelts, liners, matrices, spacebands, etc. 
Serial No. 19,340.......... iil Sie ti libee tsa len Nad te kc a ics 1,500 
Bavtel Ne. 34,380.....ccccccseces sci Sac inane ios iets 1,650 


Miehle Pony No. 10,538, complete, not rebuilt but war- 
ranted hairline register, fine ink distribution and satis- 
I Na ala nina uric aaah alec inca 550 


Miller Craftsman, 12x18 Automatic, complete.......... 590 


Stock Clearance, very special prices on new and first quality type and galley 
cabinets. Quotations available promptly without the slightest obligation. 


We Accept Good Used Equipment in Trade 


TYPE & PRESS of ILLINOIS 


632 Sherman St., Chicago 
Branch: Film Exchange Bldg., Cleveland 
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TT MACHINES 


@ APPLY TAPE, gummed or un- 
gummed, on all classes of bindery 
work. 

@ TIP carbon sheets to blotter or 
board as on scale tickets, dining 
car checks, etc. 

e SCORE, GLUE and FOLD for 
making filing supplies such as dou- 
ble top file folders, open end legal 
file envelopes, flat wallet envelopes 
and similar work. 


The Brackett Stripping 
Machine Company 


608 S. Dearborn St., Chicago Illinois 
28 W. New York City 











Tesch Automatic 
Saw Swager 


Authorities acknowledge that 
swaged saw teeth will deliver 
cleaner work, and stand up longer 
than set teeth. Tesch Saw Swagers 
can increase the efficiency of your 
trimmer. 


We also make the 


TESCH AUTOMATIC SAW FILER 
Write for literature and prices 


Tesch Mfg. Co. 7 





Inc. 
2700 S.20th St. 
Milwaukee, 
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ing the halftone image, not by manual 
and uncertain methods of staining and 
touching, but by the photomechanial 
principle of altering the size of the dors 
in exact ratio to the tonal requirement; 
of the copy undergoing halftone repto. 
duction. 

Staging and crayoning of images fo, 
retention of tone values that have atrived 
at correct representation is performed in 
a manner identical to photoengraving 
that is, such areas are stopped out with 
an etch-resisting medium, when the byl. 
ance of the image can then be subjected 
to further etching. 

Local etching (reetching) of certain 
parts for the provision of highlight effects 
and the rendition of delicate shadow de. 
tails is also effected by photoengraving 
principles, in that the etching solution is 
applied locally to these parts until the de. 
sired effect has been attained in the half. 
tone positive. 

The lithographer is thus provided the 
same facility of tone correcting halftone 
images that is possessed by the photo. 
engraver, with one added advantage— 
because of the physical character of the 
planographic offset press plate, the litho. 
grapher need give no attention to the 
necessity of “printing depth” and the 
consequent employment of a halftone 
image wherein the tones are held inten- 
tionally darker than required for accurate 
reproduction. 

As a result, the lithographer can com- 
mence with a halftone image in which 
the tones are proportionately more cot- 
rect than the corresponding image used in 
photoengraving. 

The halftone positive can be made 
either by contact from a halftone negative 
on a dry plate, or it can be made in the 
camera by photography of a continuous 
tone negative with transmitted light. In 
either instance, the operation of etching is 
the same, though the photographer must 
know whether the positive is to be em- 
ployed for the deep etch process or for the 
older albumen method of platemaking. 
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PUT HOWARD BOND 
TO THE TEST 


for uniform quality—smooth, firm printing 
and writing surface—results on the press 
—adaptability to letterhead and business 
forms—completeness of its line—compared 
with its moderate price that reflects true 
economy. If you will do this, Howard 
Bond will be your choice from now on. 


Write for sample book. 
THE HOWARD PAPER CO. 
Urbana, Ohio 


Compare it! tear it! test it! and 
you will specify it! 





















WATERMARKED 
“The Nation’s Business Paper” 








$100,000 Liquidation Sale! 


Three (3) Large Midwest Plants Rolled into One (1) 
YOUR OPPORTUNITY 


to buy that needed, modern, cost reducing equipment and type, 
and materials. Bargain prices while they last. 


Miehles, Kellys, C & Ps, Cabinets, Cutters, Monotypes, Linotypes, Saws, 
Proof Presses, Folders, Gang Stitchers, Bookbinding Machinery | 








NEW TYPE NEW BORDER NEW RULE 
20c 22¢ 16c 9 
San 







Used Metal Furniture 15c New Quoins, 2 Doz. for $1.00 gs 
ALLIED PRINTING & BINDING MACHINERY, INC. .o” “CUED 


fe) 
1975 East 65th St. CLEVELAND, OHIO aber Send Us 


eo ae 
America’s Complete Printers & Bookbinders “Ty Liquidation Sale 
Supply House w 


Circular, and Free 
Type Line Gauge 
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QUALITY MATS 


A SIZE FOR 
EVERY SHOP 


Easily made in your own shop — No 
experience necessary with the RE- 
LIABLE MAT MOLDING PRESS — 
Hundreds of users. 

CASTING UNITS — ALL SIZES 


— Manufactured by— 
STEREOTYPE EQUIPMENT CO. 
3628-30 Lincoln Ave. CHICAGO 


PORMERLY PRINTERS MAT PAPER SUPPLY CO. 


COATED MATS — COMPLETE SUPPLIES 

















MEGILL’S 
GAUGE PINS 


The Spring Tongue Gauge Pin 
(Registered U.S. Pat. Off.) 





Price $1.80 doz. 50c set of 3 
Holds securely Best Gauge 
Pin made. 


SOME OF OUR OTHER DEVICES 
Automatic Side Gauge $6.00 ea. 
Gripper Fingers 60c ea. 
Gripper Cross Bars $1.75 & $2.00 ea. 
Double Grip Gauge 1.75 set 


Extension Feed Guide 1.75 set 
Original Steel Gauge Pin 5c dos. 
Flexible Gauge Pin %5c dos. 


Complete Circular on request 


The Edward L. Megill Co. 


Established 1870 
761 Atlantic Ave. Brooklyn, N. Y. 














————__™* 


If the latter is to be employed, 4, 
contact method of printing is perfec! 
feasible, but if the deep etch or man 
plate method is used, a lateral reversion 
of the positive image is required, This 
will necessitate either the use of a ps; 
when making the ~egative, or, if thy 
negative be in continu..ws tone, it can by 
reversed in the transparency holder wher 
making the positive in the camera, 

Merely to convince my readers that | 
have no ulterior motive in publicizing my 
own patent, I have imparted full detail 
of it to the G. Cramer Dry Plate Com. 
pany, for general dissemination to the 
lithographic industry. 


—— GAR 


Jazz in Typography 


(Continued from page 8) 


and a word which takes us back instine. 
tively to the Middle or Dark Ages, when 
all art, if not actually dead, lay dormant, 
In England any black letter is “gothic’, 
but in the United States Gothic means 
a square-cut letter having no serifs, As 
a term in literary criticism the word 
“Gothic” during the classical period was 
synonymous with barbarous, lawless and 
tawdry. The name as attaching to type 
comes, of course, from a style of writing 
which appeared in the Twelfth century, 
and which in place of curves had sub- 
stituted angles. 

It was my good fortune to have my 
entrance into the printing craft as a 
apprentice timed coincidental with the be 
ginning of what I consider the renais 
sance of printing in this country. This, 
what I am pleased to call the renaissance 
of printing, had its inception along in the 
late nineties of the last century and got 
off to a good start with the dawn of the 
new century. 

Just prior to this renaissance, as one 
may easily realize who has ever viewed 
specimens of typography produced during 
that period, printers were creating “feat- 
ful and wonderful” conglomerations © 
grotesque types, fantastic ornaments an 
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ON ALL INTERLEAVING JOBS.... 





STOLP-GORE Automatic JOGGERS 
ARE MONEY-MAKERS! 


lants have bought these machines for 
+450 ch. are satisfied and recommend this 
equipment. 
ou, too, want to be satisfied that this jogger 
will be profitable for you. You will be if you 
try out the machine, so we make this 


Very Practical Offer 


to place 10 machines in 10 territories at 
$265 each, complete with motor and four 
shelves. Send us 


Only $100 Required as Deposit 


and we will ship the jogger for 10 days’ 
trial. You then send us $165 or return the 
machine and we will return your deposit. 

Only one machine will be shipped to each 
territory so order yours today and satisfy 
yourself that it is a money-saver and money- 
maker. 


Complete with Motor 
and Four Shelves 








MANUFACTURED AND Fis SALE BY 


STOLP-GORE COMPANY j2tvccn eixa. CHICAGO, ILL. 




















ELECTROTYPE CABINETS 


HAMILTON STEEL CONSTRUCTION 
SPECIAL AT $49.50 {2 sxisi 


Single Tier, Twenty-four Case, Flat Top 


—at a Saving of More Than One-Third 


Send Your Order Today! 
ec 
sco LINE OF AUTOMATIC PRODUCTION eeornciron 


Kluge . . —_- Miehle . . . Cleveland 
Folders . . Seybold Cutters and many other 
items. 


Get Our Attractive Quotations NOW on Your Needs 


THE WANNER COMPAN 720 naan 
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NEW 


CALENDAR 


e PLATE e« 
CATALOG 


Franklin’s New Calendar Plate catalog is 
now ready for distribution. Be sure that 
you havea copyin your files—it shows 
many new styles and sizes of Calendar 
Plates, made from Hand-Lettered as well 
as Type Patterns. The showing includes 


PAD PLATES YEARLY PLATES 


ALMANAC PLATES 


Send 25c for your copy—the 25c to be 
credited to youon receipt of the first order 
placed with us. Remember Franklin has 
a ‘‘Ready-to-Print’”’ Calendar Plate for 
every calendar requirement. 


THE FRANKLIN COMPANY 


Calendar Plate Makers Since 1861 





808 W.Van Buren Street, Chicago,IL 

















| 


THE NEW MODEL “Ww” 
CLEVELAND FOLDER 
Will fold your small booklets, circu- 
lars, greeting cards and similar work 
at the HIGHEST SPEED and 

LOWEST COST. 


Takes sheets from 4x5” to 14x20” 
and makes many kinds of folds. 
Low in price and a Real Money 
Maker. Ask for new Model W 
circular. 


DEXTER FOLDER COMPANY 
28 W. 23d St., New York, N. Y. 
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freakish twisted brass rules. To be "good? 
those days no specimen of Printing coylj 
contain any two lines that were alike e 
set from the same series. The formu 
was, every line of a different face and 
the wider the difference, the better thew 
old-time typographers were suited with 
the result — and their public be hanged 
The users of printing in those days wer 
not supposed to know — in all probability 
did not pretend to know —anvthin 
about the technique of art typography 
The typographical productions of thy 
dark era very strikingly resembled the 
tendencies of the present one. 

Then came the awakening, for which 
I feel inclined to think, the inimitabl 
Elbert Hubbard and his daring Roy. 
crofters were materially responsible. Study 
of the simple and dignified work of the 
old masters was taken up, and the ult. 
mate outcome was the creation of some of 
the most delightful faces the type found. 
ers have ever given us. The net result 
was a standard of typography never be. 
fore equaled and never since excelled, | 
believe this “renaissance” in printing a- 
tained its peak of ascendancy along abou 
the close of the first decade of the pres 
ent century, and it was not until a decade 
later that signs of decadence became 
noticeable. 

Now, with respect to the fundamental 
principles of art as applied to typography, 
it is impossible to achieve real beauty 
without infinite attention to balance; 
smoothness and evenness of design, a 
opposed to sharp angles, as evidenced in 
many of the specimens of printing preva- 
lent throughout the present decade; and 
to harmony of typography, this last being 
most readily achievable by adherence to 
one series of type, or at least to one type 
family. 

Such contrasts as the typographic artist 
of taste permits in his work are attai 
exclusively by the intricate business com- 
monly known as “whiting out”, which, 
for the benefit of the novice, I may e& 
plain, is simply the skillful distribution 
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CONSOLIDATION SALE 
MACHINES 2p. rats! pocmune of te 


MUST SELL TO SAVE STORAGE—Write for Details 


COMPOSING ROOM PRESSES 
Steel Imposing Tables Job Presses, all size. 
Type Cabinets “B” Special Kellys 
Poco Proof Presses Verticals 
Potter Proof Presses Miehles, all sizes 
egg Beceem Miehle No. 4 with Dexter Feeder 

w 
Rouse Hand and Power Miterers Miller Simplex 
BINDERY CUTTERS 

“B” Cleveland Folder 35” Seybold Automatic 
“BE” Cleveland Folder 44” & 65” Cutters, Automatic 
Dexter Jobbers 32” C & P Cutter, Power 
Stitchers Punches Perforators 23” & 26” Lever Cutters 


Also a large assortment of miscellaneous supplies including Quoins, Chases, 
Patent Base (all makes) Lead and Rule Cutters. 


EXCLUSIVE DISTRIBUTORS BAUER TYPE 
Write for “‘Big 4-page broadside 
—listing hundreds of bargains’’ 


THE TURNER TYPE FOUNDERS CO. 


CHICAGO CLEVELAND DETROIT 























Bi ROT PE 
iNIER LYE 
MAGAZINE 


RACK 


Any Size 











write WILLIAM REID & CO. 


537 S. LA SALLE STREET, CHICAGO 
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CROMWELL 


TYMPANS 
TO CHOOSE FROM 





CROMWELL Special Prepared 
CROMWELL Junior 
CENTAUR 

CENTAUR Junior 





4758 
S. Whipple 
Street 
Chicago, Ill. 


The 


Paper Company 








J 





Keen, 
Clean 
Cutting 


COES MICRO-GROUND PAPER 
KNIVES 
give better service. The Finest Knife is 
mone too good for your paper cutters. 
Coes Knives have an enviable reputation 


for doing every job well on all kinds of 
paper stock. 








Write today for complete information 


LORING COES COMPANY 


WORCESTER, MASS. 
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Octobe 
of reserve space within the form, between 
and surrounding the various lines and 
masses of type. 

I have ever contended that an artiy 
compositor can produce creditable prin. 
ing with any passably good series or fam, 
ily of type. Yet I am free to concede that 
choice of type is of vast importance to the 
degree of beauty attainable. And, ly. 
cause Edmund Burke, in his important 
inquiry into the subject, was perfectly 
sound in his finding that real beauty de. 
pends upon smallness, smoothness and 
delicacy, the best compositors select faces 
that are not so black, nor so sharp, and 
hold their lines down to faces of cop. 
siderably smaller sizes than the average 
modern compositor is doing. 

Because of the admitted importance of 
the style of type employed, we are com. 
pelled to hold the type designers responsi- 
ble very largely for the freakish faces so 
much in vogue in the new typography of 
the present era. Of course, one realizes 
that it is the founders’ business to sell 
type, and in cutting grotesque faces today 
the founders are only recognizing and 
meeting popular demand of the jazz 
minded majority. However, as suppliers 
of a noble art, the more creditable policy 
would be one of vision and highest so- 
licitude for the art’s advancement, such 
as I am certain characterized the founders 
during the late “renaissance” referred to 
in the course of foregoing paragraphs. 

Quoting from the opening paragraph 
of a late announcement of a well known 
manufacturer of type-setting machines, | 
agree that, “after an orgy of tangled 
type design, a weary printing industry is 
shaking its aching head and asking, 
‘Whither are we bound?’ ” It is easy to 
see “whither we are bound”, unless we 
promptly about face and set our trend 
once again toward “the regions of calm 
and ordered sanity.” 

And, like the author of this advertise 
ment from which I was quoting, I, too, 








am not a pessimist. I feel confident this 
“jazz age”, in so far, at least, as it 
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We make— We are the inventors of the MER- 
REGULAR ROLLERS CURY ROLLERS for offset litho- 


, h presses; intermediates on 
rdinary run of work. dl ‘ 
for the o wi cylinder and rotary presses; for any 


SPECIAL ROLLERS position on newspaper presses or 
for fine production and long multigraphs. Guaranteed not to 
runs. crack, chip or break out at ends. 


HIGH-SPEED ROLLERS The only rollers carrying a guaran- 
for Rotary, Newspaper and tee of this kind. 
other fast presses. D. M. RAPPORT, President 











VICTORY Safety Lift Truck 


Limited quantity offered at less than one- 3 50 
fourth of original price. These trucks are 
brand new. 


DESCRIPTION 


i. All Steel Construction. Heavy bar stock frame Steel Wheels, 2%” face on 6”, 
vital lifting parts of Steel forgings. 


2. Safety positive lift up to 1%” by turning balanced screw handle. Insures safety and 
controlled speed in lowering. 


3. Simplicity — fewer parts than any other lift truck of equal capacity — giving 


longer life. 
SPECIFICATIONS 

Bowes Height in low position 6%”; raised position 8%”. 
Extreme length of truck with handle up 50”. 
Length of Lifting frame 38”. 
Width of frame 20”. 
Net Weight, 266 Ibs. 
Lifting Capacity, over 3000 Ibs. 









Craftsmen 
Machinery Co. 


287 Atlantic Ave. 
BOSTON, MASS. 
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We Will Buy Ideas 


A Well Established Manufacturer 
of machines widely used in The 
Graphic Arts, like many other man- 
ufacturers are in a position to 
manufacture and sell several me- 
dium or small sized machines as 
additions to their present line. 


They know from experience that 
many printers have developed im- 
provements in machine methods. 
If you have one or more such ideas 
which you would like to sell on a 
royalty basis write to Box No. 387, 
care of Graphic Arts Monthly, and 
this manufacturer will write you 
direct. 














PHOTOGRAPHY 
ADVERTISING ART 


PHOTO-ENGRAVING 
ELECTROTYPING 


WAX ENGRAVING 


Complete service means 
undivided responsibility 
to us---and entire 
satisfaction to you 
per 
| 


| i 
CRESCENT ENGRAVING CO. 


Pte bee —( © — Tin 
7. ow 3 
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touches typography, is to be 
duration. Even now I see the pe, 
recovery —I believe I see the jazz iy 
typography becoming submerged under 
the “wave of sane reaction” which is tg 
idly beginning to materialize, . 

Let the designers of type take an «, 
emplary lead in this movement for th 
craft’s redemption. Let them cut an 
push the sale of only type faces of san 
simplicity and beauty. This cannot fail tp 
fetch a jazz-illusioned art back into th 
safe folds of sobriety. Then, of next im. 
portance, if indeed not of primary im. 
portance, let the trade journals of th 
industry earnestly espouse and advocay 
reform, and, by both precept and «. 
ample, blaze the trail over which the craft 
may be led up out of the wilderness of 
jazz, in which it has all too long been 
floundering, into the aesthetic pi of 
typographical sanity. 


—GAM-— 


Poster Stamps 


(Continued from page 10) 

priced units, only one stamp is given with 
each unit; where the purchase is mor 
substantial, a whole series or part of 
series might be enclosed. 

Some radio advertisers are featuring 
stamps in their broadcasts. For instance, 
an offer is made to send a series of stamps 
in return for one or two package tops. 
For five or ten cents additional, or fora 
larger number of package tops, an album 
may be supplied. 

In some cases prizes are awatded to 
those collectors who accumulate complete 
series. In most cases, however, stamps 
are offered merely for their pictorial o 
educational value. 

The advertiser may do nothing mor 
than create a number of attractive poster 
stamps and use them in all his corte 
spondence and literature, tipping them 0 
at the top so that they can be tom of 
and placed in an album. An automobile 
manufacturer, for instance, might create 
some startling action illustrations or els 
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some reproductions of his models. Such 
stamps would be given a place in almost 
ollection. 

No sizeable appropriation is needed by 
any advertiser to launch a poster stamp 
series. For a few hundred dollars, a series 
of stamps may be designed, printed and 
distributed in a small way. Then the 
collectors will proceed to promote active 
circulation. 


*Editor’s Note—Poster Stamps. have been 
called little “confetti of commerce.” Most 
poster stamps are slightly larger than postage 
stamps, and are issued by private individuals or 
organizations. Under no condition are poster 
stamps to be confused with postage stamps which 
are always issued by the government of the 
country from which they come. Poster stamps 
in our opinion, offer a new avenue of approach 
and an opportunity to the alert printer. 


Nursing 


ae < 

Organizations 
(Continued from page 18) 
printery missionary. Many a church or- 
ganization would never have had an im- 
pulse to inaugurate the publication, weekly 
or monthly, of a printed Church Calendar 
had it not been for the inspiration en- 
gendered by specimen copies of church- 
bulletins casually brought in from other 
communities to demonstrate the idea. 

Printers who have made the most head- 
way in plowing this furrow have found 


that it is wise to temper all talking points . 


in behalf of organization publishing ven- 
tures with practical reassurance as to the 
cost. Many a time it has happened that 
a small club responding to a feeler in be- 
half of the issuance of a Year Book, has 
shown itself sold on the theory of the 
plan but hesitant, in its particular case be- 
cause of the fancied financial obligations. 
In this situation it remains only for the 
resourceful printer to show that a club 
may issue a Membership List, with Con- 
stitution and By-Laws appended, without 
incurring the costly job that is the pride 
of a wealthy organization. Incidentally, 
nimble-minded printers have lengthened 
mightily the list of clubs that can be 
brought into the market for handbooks. 


No longer is this the complement only of 








- FALULAHPFIES | 
“SALES BULLETIN: 


Me Ss eas Story ef ae 


2 & PLANNED DISPLAY. 











The SUCCESS STORY of 
a PLANNED DISPLAY 


OLD completely in word and 

picture in the current issue of 
the Falulah File Sales Bulletin. A 
real story about a campaign based 
on a 4-piece window display, an 
instruction book for the dealer, 
and half a million consumer fold- 
ers. What one printer did to get 
this substantial order, other print- 
ers can do. 

Extra copies of this bulletin will 
be sent on request, as long as they 
last, to producers and users of 
window and store displays. In the 
meantime ask your paper mer- 
chant for sample sheets of FAL- 
PACO, the accepted standard for 
all forms of displays. 





FALULAH PAPER COMPANY 
FITCHBURG, MASS, 
New York Office: 500 Fifth Ave., New York City 
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“IMPERIAL ° 





, COMPOUND . 


IMPERIAL COMPOUND is not “just 
another compound’’—it is an entirely 
new development that is different from 
any other on the market. IMPERIAL 
COMPOUND will surprise you when you 
see how easy it will mix into any ink 
without slipping and skidding all over 
the place. It is not greasy, and will 
work equally as well in a Lithographing 
plant as it will in a Letterpress plant. 
IMPERIAL COMPOUND will help to 
eliminate Mottling, Offsetting, Sticking, 
Picking, Caking, Crystallizing, Chalk- 
ing, etc. It will improve the working 
and laying qualities of any ink. It is 
unexcelled for process work. A tria! 
will convince you of its merits and qual- 
ity. Write today on company letterhead 
for sample and price on the quantity 
that you use. 


IMPERIAL COMPOUND 
Manufactured only by 


The Charles August Corporation 


Makers of Fine INKS for Every 
System of Printing 


416 Orleans St. CHICAGO, ILL. 
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the social or political club in the large ci 
Modest golf and country clubs, yad 
clubs, boys’ and girls’ clubs, music clubs 
readers’ clubs, bridge clubs, art clubs dra. 
matic clubs and even the endless pene 
sion of lunch clubs have the club-book 
complex. And like as not, are addicted ty 
the Club Bulletin as a means of spread. 
ing club news. 

One of the most profitable sources of 
income that has been tapped for printers 
in the organization field in recent years 
is the outgrowth of the intensified civic 
spirit. Small cities, towns, and even yj. 
lages that,a few years ago depended wholly 
on the churches for social contacts, now 
boast chambers of commerce, civic leagues, 
public improvement associations and com. 
munity centers. An “organ” is needed for 
rallying and propaganda purpose in every 
venture in this class. Furthermore, real 
estate development firms and promoters 
of high-class allotments or subdivisions 
are discovering that nothing so helps in 
the consolidation of gains as an intimate 
community gazette, picturing and chron- 
icling the news of new homes, new mem- 
bers of the colony, and the social merry-go- 
round in general. 

Perhaps, after all, however, the one best 
strategy which the printer may employ to 
sign up local organizations as steady cus- 
tomers is the revelation of the possibilities 
of the advertising income which is theirs 
for the asking. Working this lead, the 
printer is certain to be surprised by the 
number of organization officials, com- 
mitteemen, etcetera, who have been long- 
ing for a Year Book, A Monthly Calendar 
or other medium, unaware that the dream 
can be made true at short notice if they 
will but capitalize their “pull” with local 
business houses, and so on in terms of 
advertising contracts. The printer who is 
taking the role of teacher is often justified 
in pointing out that the advertising sup- 
port which an organization can command 
will not only pay all the expenses of refer- 
ence publications and an “official organ” 
but will actually add to the revenue of the 
organization. 
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Any number of successful High School 
Annuals, preparatory school journals, and 
small college papers would never have been 
born had not friendly and well-informed 
local printers pointed out how difficult it 
is for “friends” of an institution to demur 
to enrollment as “sustaining” advertising- 
guarantors. Next to slipping to the un- 
initiated the secrets of advertising sup- 
port, the printer can in no wise give more 
encouragement to an experiment in or- 
ganization publishing than by offering to 
take over the entire responsibility of main- 
taining the mailing list and mailing direct 
from the printery the successive titles 
under organization imprint. In many an 
instance the printer’s promise to under- 
take the mechanics of distribution and to 
make the muster roll tally with payments 
of membership dues, sweeps away the last 
obstacle to a plunge in publishing by an 
organization which has a continued story 
to tell. It is the promise of such service 
that makes publishers of genealogical so- 
cieties, stamp collectors’ clubs, and others, 
and emboldens Little Theatre groups to 
turn their stock. programs into playgoer 
publications circulated in advance of new 


shows. 
GaN 


The Radio 
and the Printer 


(Continued from page 20) 
because the real selling of a product can 


only be done in the booklet or folder. It 
takes space and lots of it to tell a sales 
story. People won’t listen to a sales talk 
that is lengthy over the air, and news- 
paper space costs too much for a story to 
go in the columns. 

Nearly every program on the air has 
some kind of a response system, where the 
results of the money being spent on radio 
advertising may be checked; and these 
response and follow up systems all use 
the printer’s product. Some advertisers 
start clubs and have a little paper that is 
published in the interest of the club mem- 
bers. Programs of foods offer books of 


recipes to the interested housewives. Lec- 














You, Too, Will Like 
Challenge Quoins 











Because— MADE IN 
; THREE SIZES 
I=-they give 
more eae ad 
ing surface LARGE 
against fur- STANDARD 
niture in DWARF 


the form; 


2-= the beveled points and heels per- 
mit quoins to slide together 
smoothly; 


3= they have corrugations on center 
rib and slots to prevent slippage 
in form when locked; 


4M-and they are made to endure 
hard use for many years! 





Challenge Keys For Fast Work 


The shanks of these keys are accurately 
cut from tool steel, not drop forged. 
Tough, durable, and long-lasting—they fit 
all Challenge and Hempel style quoins. 


THE CHALLENGE 


MACHINERY COMPANY 


GRAND HAVEN, MICH. 
CHICAGO 138 NEW YORK 
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THIS LIST CONTAINS ITEMS which we 
are prepared to give you at unusually low 
prices for quick acceptance. Write today. 


i—Ludlow Typegraph complete with water 
cooled molds and 2 cabinets of mats. 

t—Model B Cleveland Folding Machine with 
32 page and letter attachment. 

a sealer Auto Power Sealing Machine. 

i—Kelly B with extension delivery. 

i—8xi2 N. S. C. & P. Peerless Unit. 


THE M. L. ABRAMS COMPANY 


“Your Supply House’ 


CHerry 1310 1639 Superior Av. 
Cleveland, Ohio 
















The. Speedo 
Original Banding 
Anderson Press 


Bands circulars in neat, 
compact packages 


C. F. ANDERSON & CO. 
Folding Machines — Bundling Presses 


Upright Trucks 
3229 Calumet Ave. CHICAGO 











Paul J. Barnard 


Manufacturer of 
PRINTING EQUIPMENT 
e 


1600 Junction Avenue 


RACINE, WISC. 
(Formerly Automatic Printing Devices Co.) 














Coverwell 
Printing Inky 


| 


WEN NIUl Von a0]: 12100 =\7 
Martin Driscoll & Co. 


i CHICAGO 
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ture programs offer a printed ¢ 
lecture to the listener. Pall of ae 
started on the air must have entry blanks, 
folders of instructions and other unlimited 
amounts of printed material. 

The packages of merchandise that have 
been advertised on the air carry some kind 
of an insert, calling attention to the tad 
program and doing the selling that cou 
not be done on the air so that the produg 
will be bought again. 

Printers who are fighting against th 
radio under the impression that it js hur. 
ing their business can easily correct thei 
viewpoint by studying the fundameny! 
principles of advertising. Advertising in 
the last analysis is selling. Give a good 
salesman enough time with @ prospect and 
he can explain his product or service, fully 
presenting its salient points in a light tha 
will make the prospect want to buy the 
product. If however you cut short his tim 
he cannot explain or demonstrate what. 
ever he is selling to the extent that it 
arouses a desire of ownership in the mind 
of the prospect. Time then is the big 
factor in making a sale: The booklet « 
the folder (according to the article being 
merchandised) , where many pages can be 
devoted to the exposition of the product 
is the only medium of advertising tha 
can make a sale by real direct selling. 

The newspaper is used for institution 
and display advertising — the radio for 

goodwill, and the printer’s product for the 
selling of the whole program. In this way 
it is easily seen that these three forms of 
advertising are complementary and one is 
used to supplement the other. 

Go to some manufacturer and show 
him that yours is the only form of adver 
tising in which he can really sell his prod: 
uct to the public. If he is using the radio 
or the newspaper show him how yout 
product can be the check on money sent 
and the results he is getting. Listen to 
some program on your local station and 
then go to one of the advertisers and e 
plain: how your product will increase 
advertising value of his radio program. 
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Business Review 
(Continued from page 22) 


ducers are waiting for distributors and 
retailers to catch up with them. 

The cost of living for wage-earners con- 
tinues its upward trend with a rise of 
six-tenths of one per cent from July 
through August. As long as the rise 
continues in this ratio it can do little 
harm since it will form more of a stim- 
ulus to increased buying and in turn in- 
creased pay-rolls than if there were a 
wider range, in which latter case the op- 
posite result will be apparent. Costs today 
are above previous periods. The purchas- 
ing value of the dollar was 125.6 cents 
in August (taking the 1923 dollar as 
100 cents) compared with 126.4 cents in 
July and 139.9 cents in April of last 
year, when the low was reached. 

Of more interest than current strikes 
or other business troubles is the code 
work now being done in Washington and 
the program for the future along those 
lines. Undoubtedly there are to be many 
changes and realignments, new faces and 
new policies during the next six months. 
More and more attention is being de- 
voted to the problems of the small busi- 
ness man and his codes. New efforts are 
being made to remove from NRA’s pres- 
ent problems the confusion and code vio- 
lation that has become widespread among 
small business organizations. The NRA 
has already dropped codes in this class 
of business in towns of 2,500 population 
or less, and has relaxed those of the 
service classification in other cities. 

The fall and winter months will see 
much effort being devoted toward deter- 
mining and classifying the position of 
the marginal producer and the small busi- 
ness man, working out a broad program 
to be followed in the permanent conduct 
of business in small towns and medium- 
sized cities and reconciling the positions 
of the small business man and the com- 
peting unit of big business. 
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The Twentieth Century Encyclopedia 
of Printing 
PRICE NOW $5 Formerly $10.00 
Please send Money with Order 


GRAPHIC ARTS PUBLISHING CO. 
608 South Dearborn Street, CHICAGO 








EM BOSSOGRAPHY 


RAISED PRINTING AT ITS BEST 
Permanent Embossing and Engraving 
Compounds 
VERY 


HIGHEST 
QUALITY $1.25 per pound 
$1.25 in 5 lb. quantities. In smaller quanti- 
ties $1.70 per lb. Produce results comparable 
with copperplate or steel-die work 
HAND MACHINES $75.00 UPWARD 
HIGH SPEED AUTOMATIC MACHINES 
To Take Sheets Direct from Kelly or Other 
Presses 
Send for complete 4 page price list of 
supplies, also catalog of machines 
THE EMBOSSOGRAPH PROCESS CO., Inc. 
251 William Street, New York 








THE WORLD’S GREATEST 
BUSINESS CARD SALESMAN 


Automatic Pull-Tab 
Card Case made of 
Genuine Leather in 
Black or Tan. 


Will imprint your 
firm name in quanti- 
ties of 50 and up. 
With trial order will send 
Leather Pocketbook or 
Drivers Lieense Key Kase. 
Send 1i5c in stamps 
for sample, 


ROSE KLT SALES BUILDERS, Inc. 
M & M Ridg.. Milwaukee, Wis. 


















Numbering machines may be Inserted or 

removed from a form WITHOUT LIFTING 

FORMS 08 UNLOCKING THE FORM. A Nonpareil 
SUB-CHASE reduces unnecessaryPRESS 

STOPS and costly DELAYS—register is not disturbed; 

spoilage is eliminated. For 5 or 6-whi machines $1.25; 

$12 per dozen fe 

State model of r 

vour machines : 


Atyour dealer 
or direct 
NONPAREIL 
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Paper Problems 
(Continued from page 32) 
the red form appears to be off 
like sample “B.” 

As the form is tight and starts in rep. 
ister, we cannot understand what it is 
Your advice would be greatly appreciated 


A The samples enclosed with this ler. 

* ter were a Laid Mimeograph Bond 
The printing was a luncheon menu fom, 
in red and silver. The register is out on 
sample “B” on the back of the shee 
about two points. 

This is a case of paper change due t 
atmosphere, but the reasons for the 
change, as indicated by the question, may 
be interesting to others. Sample shee 
marked “A” which was run first and in 
perfect register is about 1/32 of an inc 
larger in the direction across the grain 
than sample “B” which went out of te. 
ister. Remembering that sample “A” 
was run first and sample “B” about 500 
sheets later, it is probable that sample 
*A,” being on top of the pile, expanded 
due to high humidity conditions present 
throughout the country for the last siz 
or eight weeks. 

In this case, the paper in the pile 
under the pressure of the paper on top 
did not get any air and did not expand. 

It is probable that the rest of the pile 
ran out of register uniformly, as shown by 
sample “B.” Excessive humidity swelled 
the top 144” or 2” of paper, which got 
more air because it had no weight on top 
of it, and did not affect the rest of the 
pile. 

The paper should not be blamed for 
this because it is a Mimeograph Bond 
and made for quick absorption on th 
mimeograph process, so that made as it 
is, it would naturally absorb moisture 
more rapidly than a book sheet or a papet 
of shorter fibre and closer formation. 
points out the importance of realizing that 
often times in a pile of paper, the top 
few inches, having no weight of paper on 
them, will get more air and, therefore, 


register 





be subject to a greater change due to 
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atmospheric conditions than paper under 


pressure in the pile. 
The sample sheets sent were run in a 


small size of about eleven inches square. 





Having received a number of ques- 
tions in regard to general paper test 
description, perhaps the readers of 
this department would appreciate 
knowing that the editor has a number 
of mimeographed copies of articles 
covering general paper tests and would 
be glad to send them on request. 














Printing Problems 
(Continued from page 34) 

ular trade channels nor have we been able 
to learn how it is used or what results it 
produces. Can you give us any informa- 
tion about this paper?—Cambridge, N.Y. 


A Your paper jobber undoubtedly car- 

* ries a bond paper which is termed 
“halftone bond.” 

However, printing halftones on bond 
paper is always troublesome, as halftones 
were never intended to print on bond 
paper, nor was bond paper devised to 
print halftones, so you have got to accept 
what results you receive when doing this 
work by letterpress. If good illustrations 
are desired, they should be done by the 
Offset process. The specimen of the half- 
tone you enclose is too fine a screen for 
any attempt to print on bond paper; in 
fact, you don’t send a very good print 
even on coated paper. 

A much coarser screen would be re- 
quired, approximately 100 line to not 
exceed 120 line screen, and a very good 
makeready against a hard packing must 
be employed. 

Your engraving house can co-operate 
with you on this but as above mentioned, 
you will please remember you are attempt- 
ing to combine two foreign elements, and 
you cannot reasonably expect to get the 
same result from halftone on bond paper 
as you would on paper made for the print- 
ing of halftones. 











It has been said that ABOUT one billion 
TAGS AND TAG ENVELOPES 


are utilized in the United States 
every year. Think of the profits 
such production represents, ... and 
then think - - - - - 


How much of This Production 
Do You Share In? 


We venture to say it is very little, 
if any. Why? .. . Because hereto- 
fore it has been impossible for print- 
ers, through lack of proper equip- 
ment, to participate in this very 
profitable service which rightfully 
belongs to them. The door of op- 
portunity has been opened by the 
introduction of the NEW MODEL 
MAKATAG which can produce prac- 
tically every form of tag demanded 
by the modern tag industry of the 
present day. We illustrate a few of 
the numerous uses to which the 
Makatag—a machine that is des- 
tined to revolutionize this business, 
can be put. 





Send for folder giving complete de- 
tails, or see the MAKATAG in oper- 
ation at our nearest representative. 


Makatag Manufacturing Corporation 


Reading, Massachusetts 


Chicago Dallas 
Chas. N. Stevens Co. Joe F. Carter 
112 W. Harrison Street 5241 Bonita Ave. 


Seattle Cleveland 
P. C. Storey The M. L. Abrams Co. 
84 University St. 1639 Superior Ave. N. E. 


Atlanta 
J. H. Schroeter & Bro., Ine. 
223 Central Ave. S. W. 
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ORTLEB INK AGITATOR 
users say: 

That uniformity of color is essential 
to satisfied customers. 

That short inks cause less offset. 

That stirring ink by hand is costly. 

That mileage (coverage) more im- 
portant than price of ink. 

That a saving of from 5 to 10% of 
ink is a big item today. 

That inks cannot skin or separate. 





The above results are to be had if 
you will place Ortleb Ink Agitators 
on your presses. 





GEORGE ORTLEB COMPANY 
114-116 N. 3rd St. St. Louis, Mo. 





























Oct 


Phot i 
wa 


(Continued from page 30) 


mid particles to a quasi state of metallic 
silver, the image is subjected to a relief 
bath: 
Copper sulfate .. . .384 grains 
Potassium bromid. . . 336 grains 
Potassium bichromate 12 grains 
Chromic acid ...... 3, grains 
SE ae 16 ounces 


Following immersion in this bath, the 
plate is placed in a water bath of 75 de. 
grees F., causing the gelatinous film to 
swell to a predetermined degree, after 
which the plate is permitted to dry. Dur. 
ing drying, the unexposed parts return to 
their normal level through evaporation 
of the water, leaving the exposed parts or 
image proper in a relief condition. 


—= Sane 


Talk by Ives 


In “Pioneering Inventions by an Ama- 
teur,” a talk by Frederic E. Ives, and re- 
printed in bocklet form from the “Jour- 
nal of the Society of Motion Picture 
Engineers,” Mr. Ives tells an interesting 
story about his entry into the graphic arts 
field, and his early work in photography 
and photoengraving; and he gives a list 
of his inventions and discoveries that 
have made for progress in halftone and 
color plates. He says “In 1881 I was the 
first to manufacture cross-line halftone 
process plates to order for printers and 
publishers, and made the first three-color 
halftone process prints.” 


—GAM=-= 


Talks on Planography 


Sam W. Morris, North-western repre- 
sentative of the Harris-Seybold-Potter 
Company, gave a talk on offset printing, 
featuring the planographic method, to 
the members of the Des Moines Club of 
Printing House Craftsmen at their Sep- 
tember meeting. 
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Machine Composi- 


tion Problems 
(Continued from page 24) 


The trouble is confined solely to the 


lower case letters. 
Can you give me an idea of where I 


rs locate the difficulty?—W. C. 
Why worn out matrices cast let- 
A. ters out of alignment. 


ag 
al 





New Matrix 
La) 
<[ [xi 
Spaceband 





>. 











‘ Ss 
mys 








7 





id Worn Matrix 


{rl} 
ul 




















rc 
Lt 











This warn out matrix paige dropped 7 as 
down out of alignment 


A-A’— Shows the real and practical 


aligning points on two letter matrices when 


new and not worn. 


B—Shows the lug which brings the 





FREE—One Stand and Cutter 
with your Initial Order 
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Chesterfield 
MAKE-READY TISSUE 


NATIONALLY USED 
BY PRINTERS AND LITHOGRAPHERS 


For Printers .001 Thick—3000 Lin. Ft. 


Each 
OD TRG Tin o.5 5 oc cccscnsoece $ 6.00 
SO SGT TOE a os oe ociciuacseve 8.00 
For Lithos. .0015 Thick—2000 Lin. Ft. 
EDM GI POUR e sooo caweicswces $ 7.00 
S556 AMG TOME... cccceccccecee 9.50 
| eee 13.50 
SET TONG 6c Cah cc icsrcceees 17.60 


THE JOHNSTON PAPER CO. 


317 Sycamore St. Cincinnati, Ohio 

















—STOP HUNTING— 


VERTIFILE your cuts 
Find Them Instantly 


Simple 
Systematic 
Space 
Saving 
Storage. 
Sectional 


Steel. 


Less in Cost 
Than a Good 
Cut Lost 
ANGLE STEEL L EQUIPMENT co. 
32 S. Clinton St., CHICAGO 
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Qa Wo LFF SET Pro 


Eliminates Slip Sheeting 


You will never have to slip sheet again or 
stop your presses to thin or doctor inks to 
prevent ink offset or smudging . . . if your 
presses are equipped with the Paasche ‘‘No 
Offset’’ Process. It saves hours of press time. 
Insures the finest work. 

Send for free book fully illustrating this 
remarkable improvement. 

PAASCHE AIRBRUSH CO. 

1911-21 Diversey Parkway, Chicago 








Cushman Offset Motor 


Used by newspapers all over the country. 
Fits any model Linotype or Intertype and 
can be applied in a short time by an op- 
erator or machinist. 
e 
Write for complete information 
6 


CUSHMAN ELECTRIC COMPANY 
Concord, N. H. 








WAN, 13) a te Ole) 4 
the Original 


Modern ProofPress 
Send for Catalog 


Vandercook & Sons, Inc. 


906 N. Kilpatrick Ave. Chicago, Ill. 








line to a stop against the mold when the 
matrices are new and not worn at A.A! 
C-C’ — Shows the matrices worn ay 
and which by dropping down, due _ 
gtavity, raises the letter out of afi 
ment (in Print) with new matrices z= 
making the worn matrices appear too high 
(in print) when used with new matric 
D — Shows the matrices worn away by 
the mold and if raised by some force, sud, 
as the friction of a spaceband against the 
matrices, until they come in contact with 
the mold, they will appear low (in print) 
when used with new matrices. Therefor 
old and worn matrices used together with 
new matrices may. show either too high 
or too low in alignment, in print. 
-GANM-= 


Composing Room 


& 

Questions 

(Continued from page 26) 

present. The more condensed design in 
these various sans serif and square-serit 
designs is logical for the simple reason 
that the usual space occupied is upright 
rather than square, and a more com 
pressed design will harmonize better with 
space- and page-shape. 

Another prediction which may be haz 
arded is that a greater variety of third. 
dimension designs will shortly be obtain. 
able —types patterned somewhat after 
the order of Beton Open, Umbra, Ageng 
Gothic Open, etcetera. These types give 
distinction to display work which needs 
toning up. It is also suggested that some 
of these faces will soon be forthcoming 
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for use as two-color types, initials, and so 
forth. , 

The thin-line modern scripts have had 
considerable play recently, and are still 
destined to continue in favor. Many keen 
observers believe that letters of this gen- 
eral character, but carrying a little more 
weight, and somewhat more closely con- 
nected, will displace the present Trafton 
and Raleigh style of cursives or scripts. 


AN ADDITION 


In the September issue of Graphic Arts 
Monthly the question was raised by one 
of our readers in Pittsburgh regarding 
small caps for the popular sans serif 
foundry type faces. While we are not 
aware that small caps are available in the 
foundry faces mentioned by our corres- 
pondent, we do know that the Intertype 
and Linotype companies both supply small 
caps for their popular sans serif faces; 
Intertype Vogue Light and Bold, and 
Linotype Metrothin and Metromedium — 
both in sizes from 6- to 14-point. Further- 
more, Vogue is supplied with five sizes 
of 12-point lining on two-letter mat, com- 
bining light and bold; while Linotype 
Memphis —in both light and bold —is 
supplied with small caps in sizes 8- to 
14-point. Sorry that we neglected to bring 
these facts to the attention of our Pitts- 
burgh correspondent. But we still main- 
tain that the foundry sans serif faces 
should be complemented with small caps. 
—GAM=— 


Calendar Plate Catalogue 


The Franklin Company, a division of 
Pontiac Engraving & Electrotype Co., 812 
West Van Buren street, Chicago, has 
issued a large catalogue showing Franklin 
Calendar plates. Some of the many shown 
are the “Hartford and Bordeaux Lines” 
in hand-lettered designs, Three-at-a- 
Glance, the “Trenton Line,” the “Huber 
Line,” and reverse color plates. Some 
interesting calendar and column heading 
illustrations, yearly calendar plates, as well 
as almanac plates are shown. 





Decorative Spots 
Handy Font No. 103 


Spots are much in demand. They add 
a touch of refinement to the finished 


job—especially in color. As- 


sortment of all sizes shown. 50 
Prepaid on receipt of remittance... &° 


Perfection Type, Inc., St. Pcul, Minn 




















NEW FIVE FOLD 
BROWN FOLDER 





Specially designed for small booklets 
and circulars. Has beth parallel and 
right angle folds. Performs a large 
variety of work. 


Takes sheets from 
11x14 to 4x6. 
Write for full information 
BROWN FOLDING MACHINE CO. 


Erie, Pa. 
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Printing Exhibition 

The jury that will select for the 
eleventh annual “Printing for Commerce 
Exhibition” of The American Institute of 
Graphic Arts the specimens of outstand- 
ing printing work since September, 1933, 
will meet October 16. The Institute, 
which has recently moved to Grand Cen- 
tral Palace Building, 480 Lexington Ave- 
nue, New York City, will make an an- 
nouncement as to the date on which the 
Exhibition will open in New York City. 

The American Institute of Graphic 
Arts a few months ago made an arrange- 
ment with the United Typothetae of 
America to take over the Typothetae’s 
Department of Education and to carry on 
an organized program of printing educa- 
tion. The aims and objectives of the Insti- 
tute are fully in accord with those which 
have motivated the leaders in the printing 
education movement. The Institute was 
organized in 1913 “for the purpose of 
providing a common meeting ground for 
all whose efforts touch the art of graphic 
expression, the aims and activities of the 
Institute have been purely educational, 
never at any time commercial. Through 


its traveling exhibitions, its lectures, public 
meetings, university courses, and other ac. 
tivities, the Institute has successfully en. 
deavored to raise the standards of good 
taste, and to stimulate among graphic arts 
users a desire for better craftsmanship 
and design. The efforts of the Institute 
have exerted a great influence toward 
awakening the public generally to higher 
standards in printing and bookmaking.” 

Fred J. Hartman and Harry Hillman, 
both formerly with the U. T. A. are at 
the head of the Department of Educa- 
tion of the Institute. Harry L. Gage is 
president of the American Institute of 
Graphic Arts. 


Production Standards 


K. G. McKiernan of Geo. F. McKiernan 
& Co., 430 South Green Street, Chicago, 
has published the “McKiernan System of 
Coordinated Estimating and Plant Pro- 
duction Control.” 

Some time ago, Mr. McKiernan, like 
many others in the graphic arts field, 
recognized the serious handicap to print- 
ers in the lack of definite production stand- 
ards. He therefore spent a great deal of 
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Rubber Punting Plates— 
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Phone MONRnoe 1412 - 400 N. SANGAMON ST. - CHICAGO, ILL. 
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lic enables the printer who knows what his 
ac competitor has in the way of equipment 
“ to determine quickly what his competitor’s ' 
od quotation may be and what his own should | 
‘ . , in the machine. The manufacturers claim 
P The system does not quote prices. speed of 15,000 impressions per hour, | 
te Everything is listed in terms of the time depending upon the character of work. 
id required for the efficient performance of It has a roll feed; and the work may be i 
Qt each operation and step. The time al- orotled or cut to size and gathered. | 
lotted is based on reasonable expectancy The manufacturers state that the ma- i 
: from average workmen, properly super- chine will be made in several models and 
4 — — ae oe ae that 4 yaa sizes. The press is intended primarily to 
‘ M McK; — we ng wae — handle work similar to gummed tape, la- 
f ft, Nicwlernan s system has already been — els and theatre and railroad tickets. | 
: endorsed by authorities in the printing : 
field. ; Craftsmen in Australia | 
Well Known Editor Dies An organization known as the Printing | 
' Edmund G. Gress, widely known at one Industry Craftsmen of Aus:ralia has been | 
, time as the editor of the American Printer, recently begun in Melbourne. The objects 
f died on September 30 in Floral Park, are the same as those of the Craftsmen | 
‘ New York. Clubs in the United States. | 
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time in research and compilation in order 
to give the industry a system which makes 
ble a complete tie-up between estimat- 
ing and production. This enables the 
printer to fix responsibility when costs go 
out of line, and to eliminate buck passing 
and controversy. This system makes the 
spotting of hidden losses automatic. It 
reveals the spending of too much time on 
makeready, for instance, and it shows up 
profit losses due to the gradual loss of 
equipment efficiency. Mr. McKiernan tells 
us that his method definitely classifies any 
given job and allots a definite time for 
each operation. 
Performance data on every press in gen- 
eral use is listed. The method therefore 


New Platen Press 
Machine Manufacturing and Engineer- 
ing Co., Council Bluffs, Iowa, announces 
that it has developed and is ready to 

market a new platen type press. 
The platen is actuated by eccentric; 
the ink distribution rollers are rotary; 
and there are no direct reciprocating parts 


4 















SOMETHING NEW IN BOOK PAPERS 





| 
| 
) 
| 
I 
| 
| 
| 


High Strength—Smooth Surface—Uniform Color—Proper Ink Absorption 
—High Opacity. Send for samples. 


KIMBERLY-CLARK CORPORATION : : : Neenah, Wisconsin 
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Convert Halftone Plates 


Patent Number 1,939,749 has been 
issued to John Williams, Chicago, on an 
invention relating “to improvements in 
method of producing a negative for print- 
ing plates and by means of the use of 
which method it will be possible to con- 
vert a flat bed printing plate (i. e. a half- 
tone copper plate) into an offset printing 
plate.” A recent issue of the Photo- 
Engravers Bulletin lists ten advantages 
resulting from the use of the process. Some 
of these in part are as follows: Any 
existing subject in one or more colors can 
be converted from relief printing plates 
into offset plates with exact fidelity to the 
original plate and at a considerable sav- 
ing of time and labor. In the case of 
a large run and if it is felt that offset 
printing is advantageous, the original set 
of color process plates may be duplicated 
any number of times in that event saving 


WANTED! 


We are organized to sell, create markets, 
finance and manufacture patented or 
patentable devices or processes applicable 
to the Graphic Arts Industry. We are 
also interested in representing manu- 
facturers direct. 

t 


Address Box No. 392 
THE GRAPHIC ARTS MONTHLY 








—__—___* 


the cost of electrotypes or nickel 
Existing relief plates can be converted inte 
offset plates by the use of this method the 
latter suitable for printing on any characte 
of paper or metal, such as tin, 


Book on Library Printing 
“The Library’s Own Printing” written 
by Frank Keller Walter, Division of [j. 
brary Instruction, University of Minne. 

sota. and published by American Libr 
Association, is an excellent book for |j. 
brarians and those interested in library 
printing. In his “Foreword,” the author 
says, “Its purpose is to discuss a few of 
the principles on which effective printing 
for libraries is based and which are at the 
same time practicable for small jobs and 





limited appropriations. It is hoped, how. 
ever, that the suggestions given for the 
production of good printing may also be 
of some value to the librarian without 
much knowledge of printing who desires 
to know some of the characteristics of a 
well-printed book.” Chapters are devoted 
to the preparation of copy and editing, 
selection of type and illustrations, selection 
of paper, designing the job, estimating 
and specifications, composition and proof- 
reading, imposition and presswork, and 
gives a good bibliography on books on 
printing. 
-~—GAM- 

William C. Jahn, formerly with the 
American Type Founders Sales Corpora- 
tion has joined the Type & Press of Illi. 
nois, Chicago. 
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Sleight’s INKS fo 


PRINTING AND LITHOGRAPHING 


PROCESS TREATED INKS prevent offset and sticking 
ODORLESS INKS for Food Wrappers, etc. 
HIGH LUSTRE GOLD-ALUMINUM INKS 


SPECIALTIES: Wax Compound, Reducers, Driers, Type and Roller Wash 


SLEIGHT METALLIC INK COMPANIES, INC. 


FACTORIES: PHILADELPHIA AND CHICAGO 


BRANCHES: NEW YORK, WASHINGTON, PITTSBURGH, CINCINNATI, MILWAUKEE 
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Movie Tie-Ins 

As a means of increasing the attention- 
value of brochures and other campaigns, 
advertising and printing firms may in some 
cases secure photographs and permission 
to use the names of screen celebrities — 
according to the announcement of Mr. A. 
B. Laing, 3626 Lankershim Boulevard, 
Hollywood, California. 

After the manner of ‘Old Gold,’ ‘Lux,’ 
and similarly striking campaigns, such 
art work harnesses the subtle ‘pull’ of the 
screen to your client’s product,” he says. 

In addition, he reports that it is some- 
times possible to get shots from current 
motion pictures in which the commercial 
product is actually seen “emoting” as a 


? 
“prop.” 
-—GAM-— 


Watch Harris Demonstration 

Members of the Milwaukee-Racine 
Club of Printing House Craftsmen dur- 
ing the evening of their September meet- 
ing were the guests of Elmer Voigt, vice- 
president of the Western Printing and 
Lithographing Company, Racine, where 
they watched a demonstration of the new 
Harris four color offset press turning out 
a six-color job at the rate of 3500 an 
hour, and also examined five other Harris 
offset presses in operation. The demon- 
stration was made by H. A. Porter and 
Wm. Guy Martin of the Harris-Seybold 


Potter Company. 
—GAM-—— 


Polytechnic Year Book 


The Printing Department of the North- 
Western Polytechnic, London, England, 
is to be commended upon the well-planned 
and produced 1933-1934 Year Book. The 
book immediately draws attention because 
of its cover, which is a brilliant, brushed 
gold (matt) metal lined board effectively 
printed in green and black. The book 
holds the attention of the reader because 
of the craftsmanship shown in the printing 
of halftones, color plates, and fine screen 
monochrome work; and because of the 
excellent specimens done upon the various 
typecasting machines. 


NEW 
AMERICAN 
5 column with or 
without melting pot. 
$ go O 
PER WEEK 
Ask about the 
American Saw too. 


American Mfg. Concern 
U. S. 131 at MCRR-1 Kalamazoo, Mich. 











“MAKES INK WORK BETTER” 


For the elimination of offset, 
—, sticking, rubbing off, 
crystallization and like diffi- 
culties. Used and endorsed by 
leaders, will serve you well. 


INKWORK PRODUCTS CO. 
715 So. Dearborn St. Chicago 














Palmer’s No. 50 


Quick Drying Halftone Black 


Cuts Pressroom costs and speeds up 
production. Sets instantly and dries 
hard in two hours on paper. Does 
not dry on press. Printed sample 
furnished upon request. 


HOMER W. PALMER & COMPANY 
1819 Carroll Ave. Chicago, Ill. 











COLOR PRINTING 
Without Color Plates 


A Revolutionary Advance in Printing 
Any number of colors — regular ink, 
no sandpaper, rubber, gelatin or 
other substitutes used. 

Colorgraph transforms your regular 
press into dry litho process. Any 
pressman can do it. 

Write for information at once 


COLORGRAPH PROCESS CO. 
241 E. Illinois St., Chicago 
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Giegengack Dinner 

The Club of Printing House Crafts- 
men of New York is sponsoring a Testi- 
monial Dinner for A. E. Giegengack, 
their former president and the present 
Public Printer of the United States. This 
will be held Friday evening, October 26, 
in the Grand Ballroom of the Waldorf- 
Astoria Hotel, New York City. Atten- 
dance is expected from many cities. 

—GAM-— 


Opens Branch Warehouse 

The Gummed Products Company, 
Troy, Ohio, has opened a branch ware- 
house at 111 Eighth Avenue, New York 
City to meet the increasing demand for 
their products. J. F. Cella, who is in 
charge of the Company’s New York 
Branch sales office is in charge of the 
warehouse also. The branch sales office 
has been moved from 207 East Broadway 
to the same address as the warehouse. 

—cam— 
Ressinger Honored 

The Society of Typographic Arts of 
Chicago recently conferred life member- 
ship and the rank of Fellow on Paul 
Ressinger, well-known designer in the in- 
dustrial and packaging field. Mr. Res- 
singer was one of the founders and was 
the first president of the Society. He has 
always been known as an_ enthusiastic 
supporter of the furtherance of design in 
printing. 

—GAM-— 


“The Triple E” 


For a long time we have been hoping 
to find space in an issue of the Graphic 
Arts Monthly to commend The Eclipse 
Electrotype & Engraving Co., Cleveland, 
of which Frank H. Clark is president, on 
“The Triple E”’, the Company’s house 
organ. 

This publication, which tells the pur- 
chaser of photo-engravings and electro- 
types, a little something in each issue 
about the two processes, as well as other 
information, is well printed and well illus- 
trated. It should be a business getter and 
holder for the Eclipse firm. 


—_—_——__* 


Hall Elect Officers 
Frank R. Warren was elected Chaitma 
of the Executive Committee and 
Ortman was elected President of the W 7 
Hall Printing Company at a meeting ¢ 
the Board of Directors on October 1. M; 
Warren will continue in an active capac, 
as Chairman of the Executive Committe 
which is a newly created position, 
Mr. Ortman was formerly Director of 
Operations and Finance for the Meredith 
Publishing Company of Des Moines, Towa, 
with which firm he has been since 1926, 
—GAM-— 
“Projects in Printing” 
R. Randolph Karch, Instructor ip 
Printing, Arsenal Junior High School 
Pittsburgh, has prepared a pamphlet 


“Projects in Printing,” which is to ly ' 


used in connection with his book “Prin. 
ing and the Allied Trades.” The pam. 
phlet has highly practical suggestions for 
classroom use. The book is published by 
Pitman Publishing Corporation, 2 Wes 
45th Street, New York City. 





-—<GAN-=— 
Chicago Craftsmen Meet 

Men very well-known in the industry 
will address members of the Chicago 
Club of Printing House Craftsmen a 
the Knickerbocker Hotel, the evening of 
October 16. The speakers are the Hon- 
orable A. E. Giegengack, Public Printer 
of the United States, John J. Deviny, 
Executive Vice-President of the United 
Typothetae of America and 
Farrar of the Intertype Corporation. 


—<GAM-— 


Conventions 
A few conventions scheduled to bh 


held are those of the American Photo | 
Engravers Association, October 11, 12, | 
and 13 in New York City; The Em 


ploying Printers’ Association of America, 
October 14 and 15 in Chicago; Inter. 
national Trade Composition Association, 
October 15 and 16 at the Medina Club 
in Chicago; and the United Typothets 
of America, October 17, 18 and 19 at 
the Palmer House in Chicago. 
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HOTEL DIRECTORY 


These hotels are recommended as Graphic Arts Headquarter 














BUFFALO, NEW YORK 
HOTEL LENOX 


Clarence A. Miner, President 
140 North St., near Delaware 
200 rooms Rates from $2.00 


CHICAGO, ILLINOIS 
HARRISON HOTEL 


Free Radio—Circuleting Ice Water 
Garege with direct entrance to lobby 
400 rooms with beth Rates $2.00 and 2.50 single 


CLEVELAND, OHIO 


THE CARTER HOTEL 
William T. Cruse, Manager 
Prospect near E. Ninth 
600 rooms Rates from $2.50 


DENVER, COLORADO 
HOTEL SHIRLEY-SAVOY 


E. C. Bennett, Manager 
Broadway at 17th St. 
400 rooms Rates from $1.50 


DETROIT, MICHIGAN 


BARLUM HOTEL 
Cadillac Sq. and Bates St. 
830 rooms Rates from $2.00 


INDIANAPOLIS, INDIANA 


HOTEL LOCKERBIE 
Arthur Zink, Managing Director 
121 S. Illinois g. 
200 rooms Rates from $2.00 


KANSAS CITY. MISSOURI 
HOTEL KANSAS-CITIAN 
R. F. Marsh, Manager 
ates from $2.50 


LOS ANGELES, CALIFORNIA 


HOTEL CLARK 
P. G. B. Morriss, Manager 
426 South Hill Street 
555 rooms Rates from $2.50 


LOUISVILLE, KENTUCKY 
THE SEELBACH 


John S. Brannin, Manager 
Walnut end Fourth Sts 
500 rooms Rates from $1.50 


























MINNEAPOLIS, MINNESOTA 


ANDREWS HOTEL 
Theodore F. Stelten, Manager 
Hennepin and Fourth Sts. 


325 rooms Rates from $1.50 


NEW YORK, N. Y. 


THE PRINCE GEORGE HOTEL 
Fifth Avenue and 28th Street 
Near Graphic Arts Center 
1000 rooms Rates from $9 


OMAHA, NEBRASKA 


HOTEL SANFORD 
Frank Gore. Manager 
1913 Farnam St. 
300 rooms Rates From $1.50 


PHILADELPHIA, PENNSYLVANIA 
HOTEL ADELPHIA 


David B. Proven, Managing Director 
Chestnut St. et 13th 
400 rooms Rates trom $3.00 
PHILADELPHIA, PENNSYLVANIA 


HOTEL SPRUCE 
John J. Guthue, Manager 
13th and Spruce 
950 rooms Rates from $9.00 


PITTSBURGH, PENNSYLVANIA 
ROOSEVELT HOTEL 


Francis W. Parke. Manager 
Center of Triangle 
600 rooms Rates from $2.50 


ST. LOUIS, MISSOURI 


HOTEL MELBOURNE 
O. P. Greathouse. Manager 
Lindell Blvd. at Grand Ave. 

400 rooms Rates from $2.50 


SAN FRANCISCO, CALIFORNIA 


HOTEL FRANCISCAN 
Stokely Wilson, Manager 
350 Geary St. 
175 rooms Rates from $1.50 


SEATTLE, WASHINGTON 


NEW HOTEL HUNGERFORD 
Earl Hungerford, Managing Director 
Fourth & Spring Sts 
200 rooms Rates from $2.00 



































MILWAUKEE, WISCONSIN 
HOTEL PLANKINTON 
J. N. Hoffman, Manager 
609 N. Plankinton Ave. 
300 rooms Rates from $2.50 








WASHINGTON, D. C. 


HOTEL HARRINGTON 
Dougles C. Shaffer, Manager 
11th and “E” Sts. N. W. 
300 rooms Rates from $2.50 
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Graphic Arts Books 


that should be in your 
library or on your desk 





x * 


Direct Advertising 
and the Printer 


by Albert Highton 


Tells everything a printer should 
know about the creating and 
producing of direct advertising 
for his own and his customers’ 
use. Meaty and full of construc- / postage 
tive suggestions. — 


x * 


THE PRACTICE OF PRESSWORK  5y Craig R. Spicher 


A very helpful technical book by an authority on pressroom 


work. A limited number of copies as a special service at.... Price $4.00 
QUESTIONS AND ANSWERS by Thos. E. Dunwody 
Many interesting pressroom questions and answers written . 
by Mr. Dunwody and compiled by Edward A. Kilheffer.... Price $2.00 
TIPS ON PRESSWORK by G. C. Cooper 
Cylinder and Platen presses, a real lift when you need one. b 
98 pages, 75 articles, size 34x54 in.................... Price $1.00 
4 Please Send Money with Order 


Graphic Arts Monthly 


608 South Dearborn Street, Chicago 
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ADVERTISING—HOME STUDY 





THE ADVERTISING MINDED PRINTER 
makes the most money. Send name and 
address for booklet outlining new home 
study course. Hundreds of leading printers 
and prominent advertising men have gradu- 
ated from this old established school. Write 
today. PAGE DAVIS SCHOOL OF ADVER- 
TISING, 3601 Michigan Avenue, Dept. 222C, 
Chicago. 








ADVERTISING CALENDARS 


THE NEW ENGLAND CALENDAR CO., 17 
Sudbury St., Boston, Mass., offers to print- 
ers a high grade 5c Calendar line for 1935 
suitable for every line of business. A real 
money making proposition. Write today. 








ee 
BOOKS 
KEEP YOUR COPIES of the Graphic ky 


Monthly handy in Graphic Arts Looge 
Binders. Holds 12 copies. Price $1 4 
binder. Graphic Arts Monthly, 608 §, Dey. 
born St., Chicago. 


BROADSIDE SEALING MACHINES 


THE SPEEDISEALER seals 9,000 piew 


per hour. Murphy Specialty Co., 212 y 
Third St., Milwaukee. 


BRONZING MACHINES 


STRAIGHTLINE BRONZER hooks onto any 
modern printing or lithographic press, Sey 
for descriptive circular. C. B. Hensch 
Mfg. Co., 229 W. Mineral St., Milwaukee. 


























ADVERTISING THERMOMETERS 





BUNDLE TYING MACHINES 





A PROFITABLE SIDE line for printers— 
Selling Advertising Thermometers. Big 
discounts. Write Dorfmann Bros., 33.12 
106th St., Corona, N. Y. 


AIR CONDITIONING 


HUMIDIFYING—COOLING— DEHUMIDIFYING 
Write for illus. pamphlet entitled “‘Air OCon- 
ditioning and Humidity Control.” B. Offen 
& Co., 608 S. Dearborn St., Chicago. 


ART 
STOCK CUT CATALOG 


showing thousands of ready made cuts; it 


is free; write today. Cobb Shinn, 40 Jack- 
son Place, Indianapolis. 


ART CALENDARS 
































IMPROVED Bunn-Cross-Tying Machine ties 
labels, circulars. Ten day trial. Write to 
information. Bunn Company, 7605 Vip 
cennes Avenue, Chicago. 


CALENDAR PADS 
THE SULLIVAN PRINTING WORKS Oon- 
pany, 1058 Gilbert Avenue, Cincinnati, 
Ohio. Calendar pads now ready for ship- 
ment; the best and cheapest on the market; 
write for sample books and prices. 
CALENDAR PADS IN COLORS to harmo 
ize. Sample Book and prices on request. 
THE McCLEERY CoO., Washington, Iowa, 


CALENDARS 


CALENDARS—=3c with pads. Samples 60c, 
T. Marinaccio, Thompsonville, Conn. 


























1935 CALENDARS for the printer, as low 
as $2.75 per 100, net. For particulars 
write Henry Tirrill & Company, Inc., 2217 
Lucas Avenue, St. Louis, Missouri. 


GEM ART calendars — 8c ea., with pads. 
Samples 50c—Robt. Maltz, Towanda, Pa. 


BOOKBINDERS EQUIPMENT 


MAKE PUNCHES, Dies, Tabcutting equip. 
ment, perforator dies, etc., for any make 
machine. Overhaul and rebuild bookbinders 
machy. P. A. Juul Co., 302 SheldonSt., Chgo. 

















CARBON PAPER 


SEMI and FULL COATED, finest quality, 
$20 per ream size 26x39. Discount for 
quantity. Record Products Co., 608 §. 











Dearborn Street, Chicago. 


CARD FINISHERS 


SPRAYED BORDERING, gold, silver or 
colored beveling, paneling, deckling, die 
cutting, etc. Write for price lists and sam- 
ples. DE LUXE CARD FINISHERS, 1400 
N. Latrobe Ave., Chicago. Merr. 5041. 














oF GOLD Rubbers, SILVERWASTE, HYPO SOLUTION 





THOMAS J. 


WE Pay CASH 


DEES CO. 


PRECIOUS METAL REFINER) | 


55 E. WASHINGTON $1 
CHICAGO 
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615 Chestnut St., Philadelphia 


REBUILT FOLDING MACHINES 
17° x 22° row $295.00 


MOTOR INCLUDED ...NO EXTRAS... EASY TERMS 
3 Sections Folding Rollers—4, 6, 8, 12, 16 Pages 


RUSSELL ERNEST BAUM 









Branche: Principal Cities 





CHRISTMAS CARDS 


COMMENCEMENT INVITATIONS 





THE PRINTER’S most beautiful line, good 
for imprinting. One Gauge Parchment Fold- 
ers, Asst. No. 1—20 Folders 25 cents. 
Asst. No. 2—16 Folders 37 cents. Asst. 
No. 8—21 Folders 37 cents. Pin $1.00 to 
your letterhead and we will send you our 
complete line. Individual numbers of our 
Asst. Boxes sold in lots of 100 from $1.50 
up to $3.50. Money gladly refunded if not 
satisfied. A. B. Plateless Co., 413 Broad- 
way, N. Y. C. 


CHRISTMAS CARDS for the trade. Write 
for catalog and wholesale price list to print- 
ers. New England Art Publishers, North 
Abington, 230, Massachusetts. 


FRE XMAS 


BOOK 


BUSINESS and PERSONAL Xmas 
Cards are sold either blank or 
complete with your customer’s 
name in Raised Type. 








Also CLOSE-OUTS from 70c per 
100 Xmas cards and envelopes. 


EXCEPTIONAL VALUES 
Write today for your samples. 
SPENCER PAPER COMPANY 


661 Broadway Brooklyn, N. Y. 








CHRISTMAS CARDS (ENGRAVED) 


MADE especially for the PRINTER. Series 
A.-4 assorted $2.50 per 100, Series B.-4 
assorted $5.00 per 100. Order 100 A. and 
B. for $7.00. Envelopes and delivery in- 
cluded. Your money back if not satisfac- 
tory 10 days from date we ship, They are 
1 engraved cards with standard gauge. 
Order at once—complete sample set—30 
PERSONAL CARDS with envelopes, “THE 
SILVER BOX” for $1.00. You can order 
12, 25, 50 or 100 cards from this set. 
King angering Co., 4th & Locust, Phila- 
delphia, Pa, 





COMMENCEMENT invitations and announce- 
ments, blank or completed forms. Print- 
ers request samples on your stationery. 
STAUDER ENGRAVING CO., 4130 Bel- 
mont Ave., Chicago, Ill. GA934. 
CIONMMENCEMENT INVITATIONS and other 
engraved stationery. Samples with discount, 
to printers. Siegrist Engraving Co., Hayes 
Building, Kansas City, Mo. 


COMMERCIAL STOCK CUTS 

FREE: TYPEPS (Catalog of Stock Cuts), 
Art and Commercial designs on Copper 
Electros. Use firm letterhead when request- 
ing. Horace P. Brouillet Syndicate, 30 E. 
Sup. St., Duluth, Minnesota. 
ELECTROTYPE STOCK CUTS. Calendar 
Plates, and Borders. Free Catalog mailed 
on request. California Electrotype Co., 360 
So. L. A. St., Los Angeles, Calif. 
“A CUT FOR EVERY THOUGHT.” Send 
50c for 208 page catalog. Also 64 page 
free supplement. Commercial Cut Co., 20 
Vesey St., New York. Established 1906. 


DECKLE EDGING MACHINES 


BENCH TYPE MACHINE, moderately 
priced. Send for circular. Lester & Wasley 
Co., Box 4X, Norwich, Conn. 

EASELS AND GUMMED SEALS 


EASELS FOR WINDOW AND COUNTER 
cards. Seals in var. col. for sealing folders. 
etc. Send for prices. WESTCOTT PAPER 
PROD. CO., 1042 14th St., Detroit. 


ENGRAVERS 


WAX ENGRAVINGS, Finest Quality.Econ- 
omy in ruled forms or charts. W. J. Lewis, 
Inc., 1213 W. Third St., Cleveland, Ohio. 


BOOK & NEWSPAPER FOLDERS 


Anderson Tape — 35x33”. Dexters 45x68”, 
35x47”, 38x52” with feeders. Hall — 34x34”. 
3 str. paral. & auto. feeder. Mentges Folder. 


J. D. HENNIGAN CO. 


551-53 Fulton St. Chicago, tll. 
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ENGRAVINGS 


—_—__™ 
EQUIPMENT FOR SALE 





STEEL AND COPPER PLATE Engravers to 
the trade. Write for prices or specified 
samples. Witthans Engraving Co., 542 S. 
Dearborn St., Chicago. 








EQUIPMENT FOR SALE 


1—SEYBOLD DAYTON 86” Cutter No. 
5418 with 2 knives and 3 H.P. D.C. motor. 
1—Seybold Cutter 38” No. 3-Y-B, No. 
1116 with 3 knives and 2 H.P. D.C. motor. 
1—Anderson Folding Machine No. 735, 25x 
38, Hand Fed, with D.C. motor and Starting 
Box. 1—Anderson Folding Machine No. 
721—25x38, with D.C. motor. Hand fed. 1 
—Dexter Folding Machine No. 5052, 12x16 
to 36x48, with D.C. motor and McCain 
Feeder. 1—Dexter Folding Machine No. 
6409, 8%x1l1 to 28x42, with D.C. motor 
and McCain Feeder. 1—Dexter Folding Ma- 
chine No. 5430, 12x16 to 26x40, with D.C. 
motor and McCain Feeder. 1—Burton Peer- 
less Rotary Slot Perforator 42” wide, with 
8 heads and crumping head. 1—Ganes Ring 
Embosser No. 1045 (top part of lever 
broken). 1—Standing Press, 6 rods, size 
20x28”. 1—Hamilton 42” Cloth Cutter, 
wood frame. 1—Berry Round Hole Drilling 
Machine, with 2 heads and numerous drills, 
with 1 H.P. 220 V. D.C. motor. 1—WNa- 
tional Book Sewer No. 360, with 6 heads, 
D.C. motor. 1—Monitor Stitcher No. 1, 
with 220 V. D.C. motor, Serial No. 4988. 1 
—Anderson Bundling Machine No. 814, size 
10x10”. 1—All Iron 33” Jacques Board 
Shear. 1—Sandorn 20” Calendar Tin 
Bender. 1—Howe Scale, weights to 1500 
Ibs. 1—Foot Power Portland Punching Ma- 
chine. Address Box No. 388, The Graphic 
Arts Monthly. 


BEST AND SIMPLEST Metal Feeder for 
Linotype or Intertype. 5 minutes to install. 
Fully automatic. Simple and efficient. 2 
molds—$35 complete. The Turner Type 
Founders Co., 1723 East 22nd St., Cleve- 
land, Ohio. 











FOR SALE 


Every Machine Attractively Priced. 
Further details on request. 
Goudy Envelope Press. 
Miller Simplex, 20x26 size. 
Miller Master Speed Jobber. 
High Speed Presses. 


O Cleve'and Folder with 
Suction Pile Feeder. 
44” Seybold Cutter, 10Z Model. 
14x22 John Thomson Laureate. 
Linotypes—Models 5, 8, 14. 

Many other items. 
NORTHERN MACHINE WORKS 
Marshall and Jefferson Streets 
Philadelphia, Pa. 











eee 


OWNER WILL SELL 


FOLLOWING PRINTING £ 

MENT for REST CASH OF tha 

No. 5 Low-base Linotype, with 
Monomelt and Motor. 

No. 3 Miehle Press, with Motor. 

13x19 Colts Armory Press with 


Motor. 

8x12 Chandler & Price Press, with 
Motor. 

12x18 Chand'er & Price Press, with 
MILLER FEEDER and Motor, 

Sheridan Standing Press. 

No. 1 Ali-steel Paper Baler. 


Address “INDIANA BARGAIN,” 
Box No. 38%, Graphic Arts Monthly, 

















PRESSES AND MACHINERY: 4-0 Michie 
serial No. over 12,000 with extension de. 
livery; 5-O Miehle one and two-colors; 1/0 
Miehle Two color; No. 1 Miehle four-rolle 
39x53 bed; Babcock presses; late style 


model 8 Linotype, serial over 45,000; 
Monotype equipment; 16-page Hoe and 24. 
page Scott Newspaper Dresses; 1000 lb, 
Automatic Quick Melting Furnace; Proof 
Presses; Hoe heavy du.y Combination Jig 
Saw & Drill; Duplex Dry Mat Roller; Paper 
Cutters; Job Presses; Harris, Hall, Scott 
and Potter Offset Presses; Transfer Presses, 
all sizes. Anything for the Printing, News. 
paper and Lithographing Plant. Thomas 
W. Hall Company, 1071 Sixth Avenue, N, Y, 


CYLINDER PRESSES, Gordons, Power Cut. 
ters, Punches, Perforators, Stitchers, Fold- 
ers, Hickok Standing Press, Bookbinder 
Shears, Linotypes, Saws, lot of other equip- 
ment. Mudwest Priniers Machinery Works, 
610 Federal St., Chicago, 


TREMENDOUS CLEARANCE SALE. Last 
chance to buy at Summer Sacrifice Prices, 
$200,000 stock for the printer, binder and 
publisher. Write for big four page broad: 
side. The Turner Type Founders Co., 1723 
E. 22nd St., Cleveland, Ohio. 


HARRIS E-G CHURCH ENVELOPE Press. 
Rebuilt and guaranteed. Completely 
equipped with new numbering heads, dating 
chains and slugs. Reasonably priced. 
Konecky Bros., Inc., 21 East 4th St., N. Y. 


REBUILT WIRE STITCHERS 
2 Latham Monitor No. 1—2 sheets to %” 
1 Latham Monitor No. 104—2 sheets to %” 
1 Latham Monitor No. 1 4%—2 sheets to %” 
1 Latham Monitor No. 303—2 sheets to %” 
1 Latham Monitor No. 1 Spec. Heavy 1/32 
to %” 

4 Boston No. 4—2 sheetsto %” 
Parts, etc., for all Model Latham Stitchers. 
We buy and sell Rebuilt Stitchers. 

W. R. PABICH MFG. CO. 
2855 N. Rockwell St., Chicago. 
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Rebuilt Machinery 


Guaranteed to perform equal to new. 
Latest modets in all Standard Makes. 





HIGHEST 
GRADE 





FIRST SEE IF 
HOOD 


FALCO 


HAS 


Complete Line Equipment for Printers and Boxmakers 


CYLINDER PRESSES: 


lor Miehles 56-62-65-70. 
vnele Color Miehles, all sizes. 
Babeock and Premiers. 
No. 4 Miehle Automatic Unit. 
NOTE: Feeders and extension 
deliveries for above machines if 


Miehle Verticals. 


10x15 and 
Miller Units. 


desired. 
SPECIAL 
i—No. 4—4 R. Miehle, Automatic unit, swing back feeder 31x41 
bed — Serial approx. 17000, like new. 


AUTOMATICS and PLATENS: 


Style B and No. 2 Kellys. 
Miller Simplex and Major. 
12x18 Kluge and 


14x22 Laureate and Colts Arm- 
ory. Open jobbers, all sizes. 


POWER PAPER CUTTERS 


30” Diamond, hand clamp. 

32” Oswego, hand elamp. 

36” Sheridan, new model, auto- 
matic clamp. 

38” Dexter, automatie. 

44” Seybold, automatic. 


Folder 25x38 with Cleve- 
land continuous feeder. 


| I—Model B Cleveland 
i—Mail-0-Meter. 


HOOD-FALCO CORPORATION 


Chicago office, 608 S. Dearborn St., Tel. Harrison 5643 


New York office, 225 Varick Street, Tel. 


Walker 1554 


Boston office, 420 Atlantic Avenue, Tel. Hancock 3115 











EQUIPMENT FOR SALE 


EQUIPMENT FOR SALE 





NUMBERING MACHINE Storage Box, Gal- 
vanized, screen bo.tom for submerging ma- 
chines in kerosene; capacity 30 machines. 
Something all printers wished for. Price 
$1.50. C. O. Lindgren, 105 W. Madison St., 
Chicago. 


LINOTYPE AND INTERTYPE MACHINES, 
magazines, 150 fonts matrices, proofs on re- 
quest. Presses, type cabinets, proof presses, 
bindery equipment. Payne & Walsh, 213 
Centre St., New York City. 


REBUILT HARRIS Automatic Presses, All 
models and sizes, single and two colors 
available. Presses converted for special- 
ties. Several sizes Offset Presses on hand. 
Konecky Bros., Inc., 21 East 4th St., N. Y. 


BAUM FOLDER hand or automatic feed, 
Mentges 3 fold Multicolor press and feed, 
12%x19 Colts Armory, 10x15 New Series 
Miller. Bargains. Cash or terms. E. G. 
Ryan, 727 S. Dearborn St., Chicago. 











THREE LINOTYPES, 2 Model 8’s and 1 
Model 14; good condition, in daily use, to 
be moved quickly for cash or terms. Those 
who are only curious please do not reply. 
Address Box No. 395, Graphic Arts Monthly. 


CASTING BOXES, SAWS, SAW TRIM- 
MERS, routers rebuil:. Guaranteed. All 
Makes. WE SAVE YOU MONEY. Johnson 
Roller Rack Co., Dept. E, Kalamazoo, Mich. 


OFFSET PHOTOGRAPHIC, photo engrav- 
ing, electrotyping, stereotyping equipment. 
Complete plant or any part. Miles Machin- 
ery Co., 482 W. Broadway, New York City. 


KELLY B, Kelly No. 2. Kluge 12x18 
Craftsman. Thomson 5-C; C & P lever 
cutter 30%. Joseph F. Eismann, 153 La- 
fayette St., New York City. 

FOR SALE—Mat Rolling Press and Miller 
Bench Saw Trimmer. Guaranteed—in ex- 
cellent shape. Terms if desired. J. Wil- 
liams, 2872 Romana Place, Cincinnati, O. 

















A B C MACHY, WKS., Chicago, 566 Ran- 
dolph St. Kelly B Spl.; Heidelberg 10x14 
auto. platen press; Oswego 50” cutter; 
Kluge, Miller feeders; C&P presses; proof 
press; bindery equipment; type cabinets. 


LEADS, SLUGS, TYPE, inks, Printers 
Machinery and Supplies. We buy and sell 
plants and equipment. Write us for prices. 
Franklin Printers Supplies, 144 E. Highland 
Av., Milwaukee. 





VOWER PAPER CUTTERS, Gordon and 
Colts Presses, Colts Cutter & Creaser 26x38 
—20x30. Cyl. presses, al] sizes. American 
Ptrs. Mach. Co., 12 S. Clinton St., Chicago. 








Get your PRINTERS SUPPLIES 
From THE GLOBE TYPE FOUNCRY 


Type — Economy Quads — Brass Rule 





New Address: 320 S. Jefferson, Chicago 
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EQUIPMENT FOR SALE 


2—25x38 MIEHLE Units, 12,000 serial 
with Dexter swingback feeders. A real buy. 
DEXTER 38” cutter, KLUGE auto. and 
KLUGE C&P Units. L. R. TOMPKINS, 
608 South Dearborn Street, Chicago. 


CYLINDER PRESSES, Paper Cutters, Colts 
and Gordon Press thoroughly rebuilt and 
guaranteed. PRINTERS MACHINERY 
CORPORATION, 410 S. Clinton St., Ohi- 
cago. 


1 DEXTER Cross Feeder for No. 1 Miehle 
Press. AAl mechanical condition, complete 
in all respecis $150 net for cash. W. C. 
Jahn, 632 Sherman St., Chicago. 


CLEVELAND FOLDER Model B 28” Power 
Perforator and Punch, Bosion Stitcher. Big 
Bargain. F. Poneman, 33 N. Erie, Toledo, 
Ohio. 


TYPE—Printing Equipment, used and new 
Machinery Large stock, quick service, con- 
venient, low prices. Free catalog, Missouri- 
Central Type Fdry., Wichita, Kan. 


1 COMPLETE Monotype Plant; 2 casters, 
2 keyboards, 30 mat cases, 15 molds, A. W. 
Robertson, 461 Eighth Ave., New York City. 
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Are You Missing 
SOMETHING 


By not buying your Ink from the Save 
by Cash Ink House? Why not find ou) 
PROMPT SHIPMENT GUARANTEED 
2 Ibs. of Bond Black for $1.00; 2 Ibs. of Job 
Black for $1.00; 1 Ib. of Job and } jh of 
Bond Black for $1.00, postpaid. Remit wit, 
order. Add Sc to checks for exchange, Senj 

for our Price List. 
VAVRA-FREY INK CO., Ine. 
312 Union Park Court Chicago, Ill 


MATRIX ENGRAVERS 


MATRICES, specially engraved, for use o 
all makes of typesetting and typemaking 
machines, including type faces, ornaments 
trade marks, etc. Write us for informatio, 
and prices. Wiebking Engraving Co., 1133 
Newport Ave., Chicago, 




















MAGAZINES, molds, fonts, spacebands, lin- 
ers, etc., new & used, bought, sold, traded. 
Montgomery & Bacon, Towanda, Pa. 

NEW AND REBUILT Printing Machinery. 
Printers Supply Co., Inc., 100 West 21st 
St., New York City. 

6x9 SIDE LEVER PRESSES — New — 
$42.50. Send for circular. Brooklyn Print- 
ers Exchange, 35 York St., Brooklyn, N. Y. 
HYDRAULIC Wax Molding Press, Style K, 
$350. Grigsby Bros., 233 N. Clackamas 
St., Portland, Oregon. 

ROLLFEED KIDDER; 11x15; Bronzing 
attach., $500. Standard, 116 Duane, N. Y. 

















MIEHLE SERVICE 


MIEHLE VERTICAL SERVICE, repairing, 
rebuilding, main.enance; 9 years servicing 
verticals. Bert Jurgs & Jack Beall, 423 
Plymouth Ct., Chgo. Har. 1980—Web. 7500 


MISCELLANEOUS 


KEEP YOUR PLANT BUSY! We furnish 4 
Profit Making, Tried and Tested Printing 
Plans prepared for $1. Satisfaction Guaran. 
teed. Also 50 Mail Order Plans for $1, 
Associated Management, 1700R Sansom &., 
Philadelphia, Pa. Advertising Course also $1 




















FOLDING MACHINES 


FOLDING MACHINES, all makes, rebuilt, 
guaranteed, low prices. J. L. Paul, 608 S. 
Dearborn St., Chicago. 


GOLD AND METALLIC INKS 


GOLD SEAL Metallic Ink will produce per. 
fect results without difficulty — Special 
problems worked out at your request. Dis- 
tributors in open territory wanted. E. W. 
Meyer Co., 407 E. Michigan St., Milwaukee. 
MAROHN METALLIC INKS will not rub 
off—can be used on almost any grade of 
paper. Write for samples. Marohn Chem- 
ical Co., 1628 N. Franklin Pl., Milwaukee. 

















REDUCE MAKEREADY time, wear on 
forms, strain on press, produce better work 
with Acme Fabric or Acme Cork Packing 
Blankets. Guaranteed for service; will not 
mat, stretch or creep. W. M. Shultz, 117 
N. Wells St., Chicago. 


RESPONSIBLE PUBLISHER wants addi: 
tional publications in trade or class field 
Correspondence strictly confidential. M. Ma- 
lone, 22 East 12th St., Cincinnati, Ohio. 


NEW ENGLAND - CONNECTICUT TYPE 
FOUNDERS, Meriden, Conn. Job and pony 
job font specialists. Stock electrotypes. 
Write for catalog. 




















WORLD FAMOUS SELF-LOCKING 
REG. QUOIN—No Springs 


Ask Your Dealer 


Riebe Quoin Co., 122 N. Lamon Av., Chgo. 
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MISCELLANEOUS SALESBOOKS 
ee TAKE ORDERS for Salesbooks, Cafe Checks, 
ng Ask for catalogue of Type, ete. Eee om superior Hee; ik sae 
H i ice. Easy plan; fine samples. Liberal dis. 

Machinery and Supplies. counts to responsible printers. Adams Bros. 

EMPIRE TYPE FDRY., Factory, Topeka, Kans. 
he: Delevan, - N.Y. SCHOOLS 
lene cv lates made into keep- LEARN LINOTYPE — Home study or at | 
EED oot le SP Scalar. Brennan’s Little school. World’s best sysiem, Free catalogue. | 
of Job Copper Shop. 167 Avalon Ave., Highland Easy terms. Milo Bennett School, Maumee, O. 
Ibo | Park, Mich. SEALING TAPE 








it wih | JOURNALISM in 20 Lessons only $1, pre-e PRINTED GUM TAPE; Moisteners. Low 
Send] paid. Associated Management, 1700R San- price. Discount to printers. Write Taylor 










































































I 
h 
som St., Phila., Pa. Co., 1608 Oakridge, Dayton, Ohio. | 
TTING DIES for Printing-Press work. | 
30, Il, Suning too intricate. Bates Die-Cutting SITUATION WANTED . | 
= Co., St. Paul, Minn. LINOTYPE OPERATOR: Beginner, desires ! 
Sod opportunity; young, ambitious, confidence in } 
ae MOTORS own ability; anywhere; salary immaterial. | 
maki | WILL BUY, SELL AND EXCHANGE motors. Address Box No. 389, Graphic Arts Monthly. 
ments, Will also trade in on Prin.er’s Supplies. STEEL RULE DIES—DIE CUTTING 
matin | The Turner Type Founders Co., 1723 East Wim A, FREEDMAN CORP. Steel Rule | 
1133 | 22nd St., Cleveland, Ohio. Dies that satisfy. 655 6th Ave., at 21st | 
— | DESIGNS AND CUTS made to order. Write STRIP MATERIAL | 
iri for assortment of free samples. Balda Art if 
aes pd Dept. 8, Oshkosh, Wis. ELROD RULE SPECIAL I 
7 Combination Orders of All 2 & 6 Point i 
"7500 RUBBER ENGRAVING & MATERIAL —_—— on ba id | 
— Our new Readco oil resisting material ie. FRG. — rips......... . it 
wears longer and prints better. We also ELROD LEAD & SLUG SPECIAL iF 
ch 49 make Readco moulded rubber plates. 100 Ibs. — 24" Strips............ $10.00 | 
inti REPUBLIC ENGRAVING & DESIGNING TERMS—Net cash with order. Send for Rule 
a COMPANY | and Border Chart, shipped prepaid east of : 
> $1, 311 No. a sent Rockies. | 
oa 718 Atlantic Ave., Brooklyn, N. Y. 
mt | «214 ‘N. Sixth St.,” St. Louis, Mo. ——— eet NOE -|I 
a 156 Second St., San Francisco, Calif. 447 No. Franklin St. ’ ‘a | 
r on LEADS AND SLUGS twel 
B RULES (METAL) HAND FINISHED on ee. eee: Pe | 
| 


pound in lots totaling one hundred or more 
cking IF YOU WANT QUALITY RULES, leads, pounds delivered freight prepaid to any rail 
ll not and slugs from 1 to 386 point, write to the freight station in the United States, Elrod 
, 17 Economy Printers Products Co., 125 W. cast from Linotype metal. Terms net cash 
Harrison St., Chicago. They are Elrod Cast. with order. Write for chart showing over 

















SSR a RARE, ARS ARI A NORE Oh A AEDT TERA TG ITO RIL LTE LR TES SME TI RRS! SE 








| 

‘addi one —- ae — — faces —_ | 
. two thru thirty-six point. Dealers wanted. 

field. GENUINE FOUNDRY TYPE Stripfounders, 1135 Oambridge Ave., Ohgo. 

. Ma (Guaranteed NOT Monotype Cast) TICKETS 

a 2 ee cee st ROLL — MACHINE — COUPON — RE | 

be. KABLE BOLD SERVED SEAT TICKETS. Send for sam- 

pes. From 12-Pt. to 36-Pt. Inclusive ples and jobber’s prices. Columbia Printing 

CAST STANDARD $ 50 Co., 16382 N. Halsted St., Chicago. 

= FOUNDRY LINE. 1 8 | 

a SEND FOR CHART. _— a - 

3-lb. Font of Quads FREE with each Series. t Numberin 

State Size. i 

TERMS—To unrated concerns, net cash or “pat i 

deposit with order, balance C.6.D. Satisfac- 

tion Guaranteed. We Operate a C mm 1) 

e Operate a Complete iy 

Z0, HAASE TYPE FOUNDRY REPAIRING SERVICE. I 

ae 2815 No. Racine Ave. CHICAGO, ILL. 535 Bates St. Detroit, Mich. 








Swe 











80 The Graphic 


Arts Monthly 





Octobe 





TYPE 


—__——™ 
WIRE 





NEW FDRY. TYPE complete fonts 25A-50a 
6 pt., $1.25; 8 pt., $1.65; 10 pt., $2.60; 
12 pt., $3.30; 14 pt. to 36 pt., special 
prices. 4 fts. Copp. Plate Gothic, 6 pt. 1-2- 
3-4, $2. 4 fis. Copp. Pl. Gothic, 12 pt., 
1-2-3-4, $2.50. New Catalog Type Faces 
sent free Dept. 9, RULEX TYPE CORP., 
549 S. Wells St., Chicago. 


New type and a place to lay it. 
Light or Heavy Copperplate Gothic. 
HARD FOUNDRY TYPE 
4 fonts 6 pt. No. 1-2-3-4 $5. 

4 fonts 12 pt. No. 5-6-7-8 $8. 

A new full size quadruple case free with 
each order for 4 fonts. 

Send stamp for complete catalogue. 
Peiffer Co., 6 Columbia St., Newark, N. J. 


TYPE CASTING MACHINES 


TYPE CASTING MACHINES and Molds. 
Alexander & Cox Company, 2358 Ogden 
Avenue, Chicago, [linois. 


TYPE MOLDS 


MOLDS for typemaking machines, all kinds, 
made or repaired. Phil Nuernberger Type 
Founders Engineer, 859 N. Franklin, Chgo. 


WANTED 


WE BUY FOR CASH—Pictures, Novelties, 
Post Cards, Blotters, Discontinued Lines, 
Paper, Envelopes, Books, Sheet Music, Pre- 
miums, Holiday Goods, over-runs, or other 
merchandise which may be difficult to dis- 
pose. Submit samples and quantities with 
lowest cash price acceptable. Quick action. 
Fantus, 525 S. Dearborn St., Chicago. 


WANTED — Two Monomelts for Linotype 
Machines (Gas). Must be in perfect work- 
ing condition and late models. Mono-Lino 
Typesetting Co., 126 Ninth St., Pittsburgh. 
WANTED—Magazine Rotary Press capable 
of producing book about €44x11 in two or 
more colors. Must be in good shape. Na- 
tional Weeklies, Inc., Winona, Minn. 






































WIRE for stitching — Uniform gag 
proper temper—Quality guaranteed, m, 
Seneca Wire & Mfg. Co., Fostoria, Ohio 


WOOD FOR ENGRAVING (TYPE High 


AMERICAN WOOD TYPE MFG. co 
270 Lafayette St., New York City. 
Select Rock Maple End Wood boards @ 
$1.95 per sq. ft.— also finest basswoo} 
and side maple poster boards. 


———<—$<—. 
WOOD TYPE FOR ELECTION POSTER: 


AMERICAN WOOD TYPE MFG, C0, 
270 Lafayette St., New York City 
Our products may be purchased direct y 
from: Perfection Type, J. C. Niner, Tume 
Type, Chicago Printers Machy. Works, Type 
& Press, Lance Co., Jas. H. Holt, Damon 
Jacobs Printers’ Supply and others, ° 


WOOD TYPE 


EMPIRE WOOD TYPE & ENGRAVING C0, 
Oldest firm of its kind, New York (ity 
Lowest prices. Sample sheet on request, 
Opport’y. for pressman or comp. Ask part’s, 


WOOD TYPE FOR SALE: Large quantity 
Wood Type in all sizes from 4-line to 150. 
line. What are your requirements? Thos, 
W. Hall Co., 1071 Sixth Ave., New York. 


BUY DIRECT—Wood type, cutting sticks, 
reglets, borders, etc. Catalog FREE. Acme 
Wood Type Co., 61 Beekman Si., N. Y. ¢. 


MISCELLANEOUS 


SITUATION WANTED by one whose actul 
practical experience in all branches of 
printing fits him for managerial or plant 
executive position. Go anywhere. Address 
Box No. 396, G.A.M. 


LATEST Miehle Pony Unit with Extension 
Delivery, Dexter Suction Swingback Feeder 
and AC 8-phase Motor. Perfect condition. 
Used very little. Unusual bargain. Dodson 
Printers Supply Co., Atlanta, Ga. 

































































WANTED—Ink mixer, not grinding ma- 
chine, with motor attached. Address Box 
No. 397, Graphic Arts Monthly. 

WANT TO BUY used Monomelts—Margach 
Feeders—Magazines. William Reid & Co., 
537 S. La Salle St., Chicago. 

WANTED FOR CASH — 20x30 Thomson 
Cutter and Creaser; Miehle Horizontal or No. 
2 Kelly. Address Box No. 390, G. A. M. 
WANTED—Style B Kelly Press, good con- 
dition. State full specifications. Cash. Box 
A, Plainville, Conn. 

WANTED—One 74” Press. Please give par- 
ticulars and prices. Address Box 394, G.A.M. 
BRONZER, German or Milwaukee 30” or 
35”. Howard, 420 Orleans St., Chicago. 
WANTED—Linotype or Int. Give serial, 
kind mats, etc., low price. Box 391, G. A. M. 
WANT Intertype Split Mags. and Mat Fonts. 
Artcraft, Chillicothe, Missouri. 


























COTTRELL Sheet Feed Rotary 69” with 
Cross Feeder. Excellent condition, Very 
low price. Dodson Printers Supply 0(o., 
Atlanta, Ga. 


MIEHLE 56” with Extension Delivery and 
Dexter Suction Feeder, Rebuilt. Bargain. 
Dodson Printers Supply Co., Atlanta, Ga. 
BARGAIN in practically new 74” Cross 
Feeder for 7-0 Miehle. Dodson Printers 
Supply Co., Atlanta, Ga. 

JOHN THOMSON 6C Colts Press 14x22’, 
Rebuilt. Dodson Printers Supply 0. 
Atlanta, Ga. 


PRINTERS SUPPLIES 


Dealers wanted to sell Printers, Sup- 
plies. Write for our proposition. 


“FRANKS” 


3354 W. Harrison St., Chicago, Ill. 
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@ SEYBOLD PRECISION CUTTERS answer 
the demand for more speed, more power, greater 
safety and accuracy. They set the standard for others 
to follow —they obsolete earlier models. Precision 
cutting assures better work, less feeder clogging and 
fewer retrims. 


HARRIS-SEYBOLD-POTTER 


SEYBOLD MACHINE COMPANY DIVISION 
813 Washington Street Dayton, Ohio 
SEYBOLD SALES AGENCIES: 

E. P. LAWSON COMPANY, INC. . . New York City 
CHAS. N. STEVENS CO.,INC. . . . - « Chicago, Ill. 
J. H. SCHROETER & BRO., INC. . . . Atlanta, Ga. 
HARRY W. BRINTNALL CO. Pacific Coast Branches 
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WALL STREET BOND \ RIGHT-OF-WAY BOND 
OLD BADGER BOND OLD BADGER LEDGER 
ENGLISH BOND CREDIT LEDGER 


NEW ERA‘BOND BATTLESHIP LEDGER  @ 
| 


FOX RIVER PAPER COMPANY | 


APPLETON - WISCONSIN 
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